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Objectives: This study examines Google search trends for the term
“ADHD” from 2019 to 2023 to shed light on public interest and
awareness patterns.

Methods: A Google Trends search was performed for the term
“ADHD” in the global search database from 2019 to 2023. Weekly
absolute search volumes were exported for each year. A one-way
ANOVA calculation including Tukey HSD was conducted using
Social Science Statistics’ calculator, which was cross referenced with
AAT Bioquest’s calculator.

Results: The ANOVA analysis revealed significant differences in
the number of searches across the five different years. The f-ratio
value is 689.19733. The p-value is < .00001. Post hoc comparisons
using the Tukey HSD test indicated that search results differed
significantly from among all years except between the years
2019 and 2020. The average number of searches steadily increased
from M2019 = 278201.4839, SD2019=38184.594 and M2023 =
642020.8824, SD2023 =33099.9021. There is a relatively steady
level of interest in the search term throughout the year with slight
fluctuations. Seasonal trends were examined, showing an increased
number of searches in February, October, and June, and decreased
searches in December.

Conclusions: Both the overall and temporal trends described in this
study have important clinical ramifications. The general increase in
search trend frequency suggests increased awareness not due to a
significant change in prevalence. The seasonal trends noted above
suggest that the increased search frequency is related to school-
related activities, particularly year-end exams in June, while the
decrease in December may reflect the shift in focus from academics
during the holiday break. This study highlights the importance of
having evidence-based resources be accessible and understandable
to the general public
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Introduction: Social media has evolved into a primary arena for
mental health discussions, with particular relevance to youth who
engage extensively in online spaces. This study seeks to investigate
how distinct language choices—specifically the terms “anxious”
and “nervous”—influence the tone, themes, and context of discus-
sions around anxiety.

Objectives: By examining the frequency and context of these terms
in social media posts, this study aims to shed light on how language
affects the portrayal of anxiety and, potentially, the associated
experiences. We hypothesize that understanding these differences
can provide valuable insights into public perceptions especially
with younger audiences.

Methods: We conducted a targeted search of X (formerly Twitter),
focusing on posts that included either the term “anxious” or
“nervous,” filtered for English-language content to ensure relevance
to a broader audience. The top 100 tweets containing each term
were then subjected to a sentiment analysis to assess the emotional
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tone of the content. Additionally, a word cloud generator was used
to identify the most frequently associated terms, with connecting
words excluded to maintain clarity in theme identification.
Results: Posts containing the term “anxious” often reflected intense
personal distress, introspection, and struggles with internal emo-
tions. The most commonly associated terms included “feel”
(mentioned 19 times), “god” (16), “like” (15), “can” (14), “don’t”
(14), and “stressed” (8), each of which underscored the personal
and often existential nature of these expressions. The frequent
presence of terms such as “always,” “day,” “got,” “walk,” “hate,”
and “sad” further emphasized the internalized and enduring aspects
of anxiety, suggesting more persistent or generalized anxiety concerns.
On the other hand, posts containing the term “nervous” were more
likely to relate to situational anxiety, external circumstances, or
performance-based fears. The most frequently appearing words
alongside “nervous” included “system” (15 mentions), “can” (13),
“just” (9), “like” (8), and “people” (7), indicating that these posts
often referenced responses to specific events or temporary stressors.
Notably, terms like “first,” “lot,” “making,” “now,” and “video”
suggest that individuals using “nervous” may be describing anxiety
linked to immediate, often identifiable stressors, as opposed to the
more generalized or chronic anxiety depicted in “anxious” posts.
Conclusions: This study underscores the significance of linguistic
nuances in mental health conversations on social media and highlights
how the choice of words—such as “anxious” versus “nervous”—can
shift both the perceived and intended meaning of these discussions. By
understanding these subtle differences, mental health professionals,
educators, and content creators can develop resources and messaging
that are more attuned to the experiences and language of youth.
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Introduction: Emotional dysregulation is an unhealthy emotional
response to stimuli and a common reason for adolescent hospital-
ization. Linked to disorders like depression, borderline personality
disorder, childhood trauma, and eating disorders, understanding its
underlying causes may improve outcomes and prevent relapse.
Objectives: The aim of this study is to characterize emotional
dysregulation among adolescent impatient.

Methods: Our study involves inpatients (16-24 years) hospitalized
at our Transitional Psychiatric ward in Ancona (Universita Poli-
tecnica delle Marche, Italy). The used rating scale were: Tempera-
ment Evaluation in Memphis, Pisa and San Diego (TEMPS-M),
Difficulties in Emotion Regulation Scale (DERS), Barratt Impulsive-
ness Scale-11 (BIS-11), Toronto Alexithymia Scale-20 (TAS-20),
Aggression Questionnaire (AQ). Descriptive analysis, simple and
multivariate linear regression analysis were conducted.

Results: 97 adolescent patients were admitted from February 2022
to March 2023. The mean age of the sample is 17.3+1.9. The mean
score to the BPRS is 43.9+10.3. The 70.7% (n=70) of the sample are
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