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The author biography on the last page of this paper has had one sentence
duplicated. The publisher regrets this mistake. The author biography should

read,

“T am an Associate Fellow in Film and Television Studies at the University of
Warwick, having completed my PhD thesis in December 2012. I recently pub-
lished a monograph entitled The American President in Film and Television:
Myth, Politics and Representation (Oxford: Peter Lang, 2014). My research
interests revolve around the politics and ideologies of mainstream cinema
and television, and I am currently working on a project concerning the medi-
ation of American monuments and memorials in visual culture.”
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