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PRESCRIBE THE EASY EFFECTIV METHOD
When spraying, the patient can hold his head in a
natural position, yet the solution spreads throughout
the nasal cavity, assuring thorough treatment. Effective
dropper-application, on the c.lier hand, requires a
complicated posture technique which patients are
apt to neglect in home treatment.
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chemically stable preparation the potent bacterio-
static action of ' Mickraform '* sulphathiazole (5%)
and the effective vasoconstriction of ' Paredrinex '*
(1%). The minute crystals of 'Mickraform'
sulphathiazole ensure: (1) Enhanced therapeutic
effect; (2) Uniform coating over infected areas;
(3) Prolonged bacteriostatic action; (4) Easy
passage into the sinuses. ' Paredrinex' exerts a
rapid, complete and prolonged
shrinkage of the nasal mucosa,
thus achieving maximum
ventilation and drainage.
Indicated in acute nasal and
sinus conditions — especially

those secondary to the
common cold.
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(Indian Proverb)
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