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JULIA KIRK BLACKWELDER

ELECTRICCITY

General Electric in Scenectady

Julia Kirk Blackwelder

Historian Blackwelder has drawn on company
records as well as other archival and
secondary sources and personal interviews
to produce an engaging and multi-layered
history of General Electric’s workplace culture
and its planned (and actual) effects on
community life.

288 pp. 26 b&w photos. Index. $35.00 cloth

“...ANIMPORTANT AND
PIONEERING WORK IN THE
CULTURAL HISTORY OF AMERICAN
BUSINESS.”

—STEVEN W. USSELMAN, PROFESSOR OF

HISTORY AT THE GEORGIA INSTITUTE OF
TECHNOLOGY
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The Career of Everette Lee Debalyer

Houston Faust Mount Il

This account of DeGolyer’s life covers the
period from his training with the United States
Geological Survey in the American West, to
his geclogical exploration of Mexico during
the Revolution of the 1910s, his pioneering
investment in geophysical prospecting
technologies, and his work on behalf of the
United States government in World War II,
including a ground-breaking secret mission to
the Middle East.

384 pp. 28 b&w photos. 7 line art. 7 maps. Bib. Index.
$32.95 dloth

“...INAWELL- ILLUSTRATED AND
DOCUMENTED NEW BOOK (MOUNT)
GIVES YOU ASOUP TO NUTS LOOK
ATTHE RICH LIFE OF ONE OF 20TH
CENTURY AMERICA'S PIVOTAL
FIGURES.”

—JOSEPH PELTON, PULITZER PRIZE-
NOMINATED AUTHOR OF GLOBAL TALK
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WINNER of the Social Issues in Management division’s
Best Book award, presented at the Academy of Management 2014:

CORPORATE
RESPONSIBILITY

THE AMERICAN EXPERIENCE

Archie B. Carroll, University of Georgia

Kenneth ). Lipartito, Florida International University

James E. Post, Boston University

Patricia H. Werhane, DePaul University, Chicago

Kenneth E. Goodpaster, University of 5t Thomas,
Minnesota

A landmark history of corporate
responsibility, showing the
changes in corporate power and
business behaviour since the
mid-eighteenth ¢entury, |
\ '|\ \ \
% A must read for anyone
concerned about the
future of capitalism in our
society. **

Bill George, Harvard Business School

Paperback | 978-1-107-60525-1 | $51.00 / £31.99
Hardback | 978-1-107-02094-8 | $130.00 / £78.00

Read more at
www.cambridge.org/9781107605251 %V’L]EJRISBII"I{"II’ PR(E;SES
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Revista de Historia
Econdmica

Journal of Iberian and Latin American Economic History

Published for Instituto Figuerola de Historia y Ciencias
Sociales, Universidad Carlos lll de Madrid

Chief Editor

Blanca Sanchez Alonso, Universidad CEU-San Pablo, Madrid, Spain
Co-editors

Sandra Kuntz Ficker, £/ Colegio de México, Mexic

William Summerhill, ucra, usa

Revista de Historia Econdmica - Journal of Iberian and
Latin American Economic History (RHE-NILAEH) welcomes
contributions with comparative approaches, especially
those that include a wide geographical or global
coverage. The journal will promote the presentation of
new topics, ideas and perspectives from the different
social sciences, notably new historical and economic
methods. RHE-NILAEH publishes original research papers
on economic history, economic thought and all those
areas of economics concerned with long-term analysis.
The geographical area addressed in these papers should
preferably cover Spanish and Portuguese speaking
countries and wider areas including any of these
countries.

RHE-JILAEH is pleased to announce that it has been
ranked 14th out of 69 journals in the history category,
with an impact factor of 0.545 in the latest (2012)
Thomson-Reuters Journal Citation Report®. We are also
indexed in the History of Social Science category, as well
as in History and Economics.

For free online content visit;
http://journals.cambridge.org/rhe
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GUIDELINES FOR CONTRIBUTORS

Business History Review seeks articles drawn from rigorous primary research that address
major debates and offer comparative perspectives. We consider the history of entrepreneurs,
firms, and business systems, and the subjects of innovation, globalization, and regulation.
We are also interested in the relation of businesses to political regimes and the environment.

Manuscripts are considered for publication on the understanding that they are not currently
under consideration elsewhere and that the material—in substance as well as form—has not
been previously published.

Manuscripts should be submitted by e-mail to bhr@hbs.edu.

Authors of accepted manuscripts will receive a copy of the issue in which their article appears
and a pdf file.

We encourage BHR authors to make their abstracts available on SSRN after the publication
of their articles.

MANUSCRIPT PREPARATION

Authors must remember not to identify themselves in the body of the manuscript; specifically,
references to their own work in the text should be in the third person, and citations should be
written without possessive pronouns—not “See my . . .”

We use the 16th edition of The Chicago Manual of Style (2010) and spell and hyphenate
words according to Merriam-Webster’s Collegiate Dictionary.

Send a bio of three to four sentences, stating affiliation and recent publications.

Be sure to include an abstract of no more than 100 words outlining the main point(s) of the
paper and placing the article in context. Subheads should be used to divide the manuscript
into three or four sections (or more, depending on length).

Articles should not be more than 10,000 words in length, including footnotes.
Each table and figure must be accompanied by a complete source.

When submitting figures, make sure to include the data files. Tables should be prepared
in a Word format to facilitate in-house editing.

Authors are responsible for obtaining all illustrative materials and permissions for reproduc-
tion, and for writing captions.

The journal encourages authors to use gender-neutral prose in all cases where it is not anach-
ronistic to do so; male nouns and pronouns should not be used to refer to people of both
sexes.

We use the day-month-year form for dates in citations, as 11 February 2007.

Double quotation marks should be used for journal article titles and direct quotation; single
quotation marks are used for quoted material inside quotations.

SAMPLE CITATIONS

BOOK: Thomas K. McCraw, Prophet of Innovation: Joseph Schumpeter and Creative
Destruction (Cambridge, Mass., 2007), 205—21.

JOURNAL: Naomi R. Lamoreaux, “Scylla or Charybdis? Historical Reflections on Two Basic
Problems of Corporate Governance,” Business History Review 83 (Spring 2009): 9—34.

Note that we do not include the publisher in book citations. We do not use loc. cit., op. cit., or
idem., but ibid. (not italicized) may be used.

EDITORIAL OFFICE BUSINESS OFFICE

Business History Review Cambridge University Press
Harvard Business School The Edinburgh Building
Soldiers Field Shaftesbury Road

Boston, MA 02163, USA Cambridge CB2 8RU, UK

Tel.: +1 617-495-1003 Tel.: +44 1223 32 6498

Fax: +1 617-495-2705 Fax: +44 1223 32 5801

E-mail: bhr@hbs.edu E-mail: journals@cambridge.org

www.hbs.edu/businesshistory/publications www.journals.cambridge.org/bhr
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