
T H E  I N T E R N A T I O N A L 
J O U R N A L  O F

B U S I N E S S  H I S T O R Y

D E C E M B E R  2 0 2 4  •• V O L U M E  2 5  •• N U M B E R  4

I S S N  1 4 6 7 - 2 2 2 7   ••  O N L I N E   I S S N  1 4 6 7 - 2 2 3 5

P U B L I S H E D  I N  A S S O C I AT I O N  W I T H 
T H E  B U S I N E S S  H I S T O R Y  C O N F E R E N C E

https://doi.org/10.1017/eso.2024.44 Published online by Cambridge University Press

https://doi.org/10.1017/eso.2024.44


Editor
Andrew Popp, Copenhagen Business School

Associate Editors
Shane Hamilton, University of York
Ai Hisano, University of Tokyo
Andrea Lluch, National Scientifi c and Technical Research Council
Sharon Ann Murphy, Providence College

Associate Editor for Reviews
Alex Beasley, Institute for Advanced Study

Managing Editor
Carol Ressler Lockman, Hagley Museum and Library

Associate Editor, ex of� cio
Roger Horowitz, Hagley Museum and Library

EDITORIAL BOARD

Xavier Hernando Duran Amorocho
(Universidad de los Andes) 
Gustavo del Angel (Universidade da 

Coruña, Mexico)
Edward J. Balleisen (Duke University)
Maria Ines Barbero (University of

Buenos Aires)
Bernardo Batiz-Lazo (Bangor University, 

UK)
Jennifer Black (Misericordia University, 

USA)
Christy Ford Chapin (University of

Maryland Baltimore County)
Paul Duguid (University of California, 

Berkeley)
Justene Hill Edwards (University of 

Virginia, USA)
Paloma Fernandez-Perez (University 

of Barcelona)
Patrick Fridenson (École des Hautes 

Études en Sciences Sociales)
Louis Galambos (Johns Hopkins 

University)
Shennette Garrett-Scott (Texas A&M, 

USA)
Tiffany Gill (University of Delaware)
Barbara Hahn (Texas Tech University)
Orsi Husz (Uppsala University, Sweden)
Richard John (Columbia University)
Takafumi Kurosawa (Kyoto University)
Pamela Laird (University of Colorado 

Denver)
Claire Lemercier (CNRS)
Margaret Levenstein (University of 

Michigan)

Kenneth Lipartito (Florida International 
University)

Manuel Llorca-Jana (University of Santiago, 
Chile)

Teresa da Silva Lopes (University of York)
Stephen Mihm (University of Georgia)
Rowena Olegario (Saïd Business School, 

University of Oxford)
Mary O’Sullivan (Université de

Genève)
Susie Pak (St John’s University, USA)
Caitlin Rosenthal (University of California, 

Berkeley)
Andrea Schneider (Gesellschaft für 

Unternehmensgeschichte)
Philip Scranton (Rutgers University)
Chinmay Tumbe (Indian Institute of

Management Ahmedabad, India)
Heidi Tworek (University of British Columbia, 

Canada)
Grietjie Verhoef (University of Johannesburg)
Ben Waterhouse (University of North Carolina 

at Chapel Hill, USA)
Mira Wilkins (Florida International 

University)
Claire Wright (University of Technology 

Sydney, Australia)
Alexia Yates (University of Manchester, UK)
JoAnne Yates (Massachusetts Institute of 

Technology)
Mary Yeager (University of California-Los 

Angeles)
Julia Yongue (Hosei University, Japan)
Zhaojing Zeng (Duke Kunshan University,

China)

 Printed by Sheridan, a CJK Group Company 

https://doi.org/10.1017/eso.2024.44 Published online by Cambridge University Press

https://doi.org/10.1017/eso.2024.44


ENTERPRISE  &  SOCIETY
THE INTERNATIONAL JOURNAL OF BUSINESS HISTORY

Published by Cambridge University Press for the Business History Conference

Volume 25, Number 4
December 2024

INTRODUCTION

Introduction

Andrew Popp� 957

THE PRESIDENTIAL ADDRESS

Doing Business in the Public Interest

Sharon Ann Murphy� 962

KROOSS PRIZE DISSERTATION SUMMARIES

Imperial Crucible: Alcoa and the Transimperial History  
of American Capitalism, 1888–1953

Jordan Howell� 979

Monopoly Menace: The Rise and Fall of Cartel Capitalism in  
Western Europe, 1918–1957

Liane Hewitt� 992

Empires of Obligation: Law, Money, and Debt between England  
and the Ottoman Empire, 1670–1720

Ellen M. Nye� 1015

ARTICLES

Unfulfilled Promises and Desires: The British South Africa  
Company (BSAC), Settler Politics and the Development  
of Southern Rhodesia’s Fiscal System, 1890–1922

Honest Elias Koke� 1025

Deconsecration: Symbolic Sanctions, “Courts of Honour,”  
and the Cleansing of Denmark’s Who’s Who After the German  
Occupation, 1940–1945

Joachim Lund and Anders Sevelsted� 1049

Trade Acceptances, Financial Reform, and the Culture  
of Commercial Credit in the United States, 1915–1920

Jamieson G. Myles� 1079

“Domestic in Every Place, Foreign in None”: Corporate  
Futurism, Multinational Corporations, and the Politics  
of International Trade in the Early 1970s

Gavin Benke� 1110

https://doi.org/10.1017/eso.2024.44 Published online by Cambridge University Press

https://doi.org/10.1017/eso.2024.44


Cover design by Adam Albright

Corporate Networks and Business Groups in Egypt, 1924–1948:  
Economic Necessity or Entrepreneurial Dynamism

Akram Beniamin, John F. Wilson, and Neveen Abdelrehim� 1130

Knowledge upgrade in the Chinese apparel industry,  
1980–2020

Juxuan Zhang and Pierre-Yves Donzé� 1160

The AFL-CIO, the U.S. Balance of Payments, and the End  
of the Post–World War II Liberal Order, 1965–1973

Melanie Sheehan� 1190

With Statoil as a Prism: Revisiting Key Features and Concerns  
in Western Oil Companies’ Evolving Human Rights Awareness,  
From the Mid-1990s to the 2000s

Ada Nissen� 1214

Historicizing Real Estate: The East India Company in Early  
Colonial Bombay

Sukriti Issar� 1241

Turning Students into Stock Market Investors: The Role of Civil  
Society and Public Schools in Swedish Financialization,  
c. 1985–2010

Charlotte Nilsson� 1264

From South America to the United States: Guayakí and the  
Transformation of Yerba Mate

Julia Sarreal� 1295

The Emergence of Regional Industrial Policy in Britain:  
The Case of Wales, 1939 to 1947

Leon Gooberman� 1321

https://doi.org/10.1017/eso.2024.44 Published online by Cambridge University Press

https://doi.org/10.1017/eso.2024.44


SUBSCRIPTION INFORMATION
Enterprise & Society [ISSN 1467-2227] is published four times a year (March, June, September, and De- 
cember) for the Business History Conference by Cambridge University Press. Institutional subscriptions 
can be purchased direct from Cambridge University Press or through any major subscription agent. 
Print-only, online-only and bundled print and online prices are all available, and subscription prices are 
tiered according to institution type and size.

Please contact Cambridge University Press for further details:
For customers in North America
Email: subscriptions_newyork@cambridge.org
Phone: (800) 872-7423, option 4
For customers outside of North America
Email: journals@cambridge.org
Phone: +44 (0)1223-32-6070; Fax: +44 (0)1223-32-5150

ADVERTISING
To advertise in the journal please email USAdSales@cambridge.org or telephone +1(212) 337-5053 in the 
USA, Canada, or Mexico; email ad_sales@cambridge.org or telephone +44 (1223) 325083 in the rest of the 
world.

ABSTRACTING AND INDEXING
Articles published in Enterprise & Society are indexed by ABI/INFORM, America: History and Life,  
EconLit, e-JEL, Historical Abstracts, JEL on CD, and Social Science Research Network (SSRN).

Photocopying information: All rights reserved. No part of this publication may be reproduced, in any  
form or by any means, electronic, photocopying, or otherwise, without permission in writing from  
Cambridge University Press. Policies, request forms and contacts are available at: http://journals.cambridge.  
org/action/rightsAndPermissions.

Permission to copy (for users in the USA) is available from Copyright Clearance Center http://www.  
copyright.com; or email info@copyright.com.

Reprints of individual articles may be ordered. For information on reprints, please contact Cambridge 
University Press.

POSTAL INFORMATION
Send address changes in the USA, Canada, and Mexico to: Enterprise & Society, Cambridge University  
Press, Journals Fulfillment Department, One Liberty Plaza, 20th Floor, New York, NY 10006. Send  
address changes elsewhere to Enterprise & Society, Cambridge University Press, Journals Fulfillment  
Department, UPH, Shaftesbury Road, Cambridge CB2 8BS, England.

DISCLAIMER
Statements of fact and opinion in the articles in Enterprise & Society are those of the respective authors and  
contributors and not of the Business History Conference or Cambridge University Press. Neither Cambridge  
University Press nor the Business History Conference make any representation, express or implied, in respect  
of the accuracy of the material in this journal and cannot accept any legal responsibility or liability for 
any errors or omissions that may be made. The reader should make her or his own evaluation as to the 
appropriateness or otherwise of any experimental technique described.

Copyright© 2025 Business History Conference. All rights reserved.

Printed in the United States of America

https://doi.org/10.1017/eso.2024.44 Published online by Cambridge University Press

https://doi.org/10.1017/eso.2024.44



