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Abstract

In this research note, we document the extent to which negative beliefs about women’s
capacity to hold public office are widespread in Canada. Using a list experiment, our
results demonstrate that many Canadians believe that men are “naturally better” leaders
than are women and that women are “too emotional” and “too nice” for politics. While
some groups are willing to explicitly own these views when asked directly about them
(for example, older people, men, those who are more conservative and religious), others
are unwilling to do so unless social desirability is mitigated (for example, younger people,
left-leaning). By overcoming concerns with social desirability, we show that women still
face explicit, often sexist, barriers in political work.

Résumé

Dans cette note de recherche, nous documentons la mesure dans laquelle les croyances
négatives sur la capacité des femmes a occuper des fonctions publiques sont répandues
au Canada. A l'aide d’une expérience de liste, nos résultats démontrent que de nombreux
Canadiens croient que les hommes sont « naturellement meilleurs » que les femmes en
tant que leaders, et que les femmes sont « trop émotives » et « trop gentilles » pour la
politique.

Alors que certains groupes sont préts a assumer explicitement ces opinions lorsqu’on
leur pose directement la question (par exemple, les hommes plus 4gés, les personnes plus
conservatrices et religieuses), d’autres ne sont pas disposés a le faire & moins que la
désirabilité sociale ne soit atténuée (par exemple, les jeunes, les personnes de gauche).
En surmontant les préoccupations liées a la désirabilité sociale, nous montrons que les
femmes se heurtent toujours a des obstacles explicites, souvent sexistes, dans le travail
politique.
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People express considerable, if not overwhelming, support for women in politics. A
supermajority (60+ per cent) of Canadians consistently agree that the best way to
protect women is to elect more to Parliament (Fournier et al., 2011; Stephenson
et al,, 2020). Indeed, when asked directly and explicitly about their attitudes toward
women in politics, less than 15 per cent of Canadians express (to interviewers) any
reluctance about electing more women to Parliament. Yet women remain dramat-
ically underrepresented in electoral politics, both as legislative representatives and
as democratically selected heads of government. Furthermore, when women lead
parties that can form government, they are often forced to resign after a short
period of time (O’Neill et al., 2019), even though they may sometimes receive
more positive news media coverage than their male peers (Thomas et al., 2020).

Building on stereotype scholarship based on social roles, we argue that while
voters express generalized support for women candidates, the direct measures
used in many surveys systemically underestimate the prevalence of stereotypes
about women’s capacity for politics in Canada, particularly among some
groups. Our evidence is drawn from two original studies, embedded in two separate
surveys. The first study directly asks participants to (dis)agree with stereotypical
statements about women’s capacity for politics; the second uses a list experiment
to mitigate social desirability bias that may arise when participants react to these
statements. Each is designed to gauge stereotypes about women’s capacity for
politics and political work in Canada, rather than stereotypes about women or
women politicians.

While similar work shows varying levels of stereotype endorsement in the
United States (Streb et al., 2008; Burden et al., 2017), little work explores the nature
of gendered political beliefs in Canada. We argue that replicating these stereotype
studies in contexts such as Canada can offer important insights. While Canada and
the United States share some media and cultural cues that likely inform some gen-
der stereotypes, Canada’s multiparty, parliamentary system can offer political
opportunities for women not yet seen in the United States. These opportunities
include recent gender parity cabinets at the federal level and in some provinces,
prominent female provincial heads of state, and openly feminist rhetoric from sev-
eral major parties. Given this, it would not be surprising if Canadians were system-
atically positive about women’s capacity for politics.

Results show that approximately one in five Canadians think that men are “nat-
urally better” leaders than are women and that women are “too emotional” and
“too nice” for politics. We take this to mean that sexist stereotypes about women
and politics remain robust in Canadian politics. These findings provide population-
level estimates of explicit sexism in the Canadian political system and suggest that
explicit stereotypes about women, in general, and their capacity for politics and
political work, in particular, are common enough that women who engage in pol-
itics—as candidates, representatives, local organizers, or in other capacities—are
likely to face socially imposed barriers. While social pressure and norms drive
down agreement with these stereotypes on most surveys, more subtle measures
show that these stereotypes are still widespread. This discrepancy illuminates the
incongruence between the strong, clear stated preference for integrating more
women into politics and the continued underrepresentation of women in political
work and electoral institutions in Canada.
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Gender Stereotypes, Women and Politics

Stereotypes are shared beliefs about someone’s attributes and behaviour based on
their group memberships (Allport, 1954; Devine, 1989). Often rigid and blunt, ste-
reotypes can be positive, negative or neutral, and they can address ideas about char-
acter, appearance and skills. For example, women are stereotyped as kind,
supportive and warm; pretty and petite; imaginative and creative; and gullible, sub-
ordinate and nagging. In contrast, men are stereotyped as competitive and coura-
geous; strong and muscular; analytical and good with numbers; and arrogant and
egotistical. Many of the stereotypes associated with men are also linked to leader-
ship (Eagly and Karau, 2002). Men in politics are more likely to be described as
driven and leaders (Schneider and Bos, 2014: 255), as the stereotypes used to eval-
uate men and politicians overlap substantially.

Social role theory argues that gender stereotypes are based on different family,
social and occupational roles filled predominantly by women and men (Schneider
and Bos, 2019: 175; Kerevel and Atkeson, 2015: 733). Women are stereotyped as car-
ing and mothering, even if they are not themselves mothers or particularly caring,
because women are far more likely than men to occupy caring roles (Carpinella
and Bauer, 2021). Stereotypes generated from these social roles are often abstractions,
and when an individual from a stereotyped group appears to be incongruent with
that ideal, they may be sanctioned. Thus, women politicians are seen as deviant
women who do not possess typically feminine traits yet who cannot quite conform
to the positive traits desired of politicians (Schneider and Bos, 2014, 2019).

Capturing the ways in which people deal with the disconnect between gendered
stereotypes about women, in general, and women in politics, more specifically,
requires us to think about how we can understand the widespread nature of such
stereotypes, while also addressing social desirability concerns. We step back from
studies that examine explicit, but generalized, sexist attitudes such as hostile and
benevolent sexism (Glick and Fiske, 1996, 1997, 2001) and examine specific stereo-
types about women’s capacity to succeed in politics. While the stereotypes we
address could be broadly categorized as hostile or benevolent, our focus is both
on the connections to politics and on how many agree with these stereotypes
about women’s capacity for politics.

The challenge with both sexist attitudes and stereotypes in general is that measures
based on asking about them directly in a survey are likely to suffer from social desir-
ability bias. People may think that women’s general capacity for politics is lower than
men’s but also think that it is not acceptable to publicly state such a belief. For example,
Streb et al. (2008) estimate with a list experiment that 26 per cent of Americans would
be angry if a woman served as president of the United States. Burden et al. (2017) rep-
licated Streb et al.’s study and found significant but lower levels of stereotype agree-
ment, especially among certain subpopulations (that is, men, Republicans,
respondents with lower levels of education; see also Benson et al, 2011).
Experimental studies about support for women and Black candidates are plagued by
social desirability problems, though scholars have sometimes found novel approaches
to mitigate these effects (Krupnikov et al.,, 2016). Therefore, it bears exploring whether
the patterns we often observe with direct measures are more a function of social desir-
ability bias effects than true underlying patterns of stereotypical beliefs.
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Even a cursory look highlights how negative stereotyping about women’s general
capacity for politics, grounded in social role theory, likely affect Canadian politics.
Women are still far less likely to be selected as federal candidates than are men, espe-
cially in ridings their parties are likely to win (Thomas and Bodet, 2013; Johnson
et al.,, 2021). When local party associations fail to integrate women into their struc-
tures, they are more likely to fail to nominate women as candidates too (Cheng and
Tavits, 2011; Cross and Pruysers, 2019). This suggests that gendered ideas about who
is best suited for politics strongly structure the candidate nomination process in
Canada. Similarly, media coverage about women in politics is also highly gendered,
as women politicians receive less coverage, even as provincial premiers. That coverage
is still more likely to focus on women’s appearance and typically uses more gendered
language than does coverage of politicians who are men (Thomas et al., 2020;
Trimble, 2017). At its worst, these gendered expectations about women’s appropriate
place in politics inform worrying patterns of sexual harassment (Collier and Raney,
2018) and gendered violence (Krook, 2020) in Canadian politics. Understanding how
widespread and common negative stereotypes about women’s general capacity for
politics are among Canadians may go some way in helping to explain these enduring
gendered patterns across Canadian politics.

Empirical expectations

In the following analysis, we provide evidence of negative stereotyping of women’s
general capacity for politics while also showing that social desirability bias affects
the patterns we observe. These studies show the pernicious and subtle ways in
which people evaluate women’s capacity and fit with politics.

The previous literature generates several empirical expectations. First, following
social role theory, we expect that some respondents will agree with explicit stereo-
types about women’s capacity for politics. Without accounting for social desirabil-
ity bias, we expect that several demographic factors (gender, ideology, partisanship)
will predict explicit stereotype agreement (H1). However, work on social desirabil-
ity bias suggests that these direct measures may be insufficient for uncovering true
levels of agreement with these stereotypes. As such, we expect that after removing
the effects of social desirability, explicit stereotypes about women’s capacity for pol-
itics will be more ubiquitous; as such, few demographic or political variables should
predict explicit stereotype agreement (H2).

Study 1: Direct Measurement of Stereotypical Beliefs

In Study 1, we begin by testing for patterns in agreement with gendered stereotypes
about women’s capacity for politics with a direct measure of gender stereotypes that
does not account for social desirability bias. We created three stereotypical state-
ments about women’s general capacity for politics, derived from work on hostile
and benevolent sexism (Glick and Fiske, 1996: 491-92). First, because hostile sex-
ism is derogatory and being a leader is broadly associated with men both inside and
outside of politics (Mo, 2015; Schneider and Bos, 2014), our first stereotypical state-
ment is that men are naturally better leaders than women. Our second and third
stereotypical statements are associated with women in general and how women’s
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reactions to politics might be stereotyped: women are too emotional for politics and
women are too nice for politics. Both specifically cue the difference between stereo-
types about women in general and women politicians.

Sample construction and characteristics

Data collection for the first study was conducted by Qualtrics (1 =1,016). The sur-
vey took approximately 20 minutes to complete. The data were collected in Canada
over five weeks in February and March of 2018. Participants could take the survey
in either English or French and were selected based on a quota system using age,
gender, education and language to produce a sample that reflects Canadian popu-
lation parameters. This produced a sample that is 88 per cent white and 53 per cent
women, with a median age of 47. The median education level is some postsecond-
ary education, and the median income range is between 30,000 and 59,999 CAD. In
addition, 23 per cent of the sample elected to take the survey in French, while
77 per cent chose to take it in English.

While we recognize the issues with online samples, we use the Qualtrics system
with quota matching to best approximate a nationally representative sample. While
not a true random probability sample, research from Boas et al. (2018) shows that
Qualtrics samples are the closest approximation to nationally representative sam-
ples available in the online convenience sample world. Given these findings and
the close matches between our sample demographics (discussed in text and dis-
played graphically in the appendix), we believe our results are not dependent on
the Qualtrics sampling procedures or panel composition. Furthermore, we also
use iterative proportional fitting to construct weights for our data based on 2016
Canadian census data, using gender, age and (in Quebec) language.

Direct stereotyping measures

Respondents were presented with the three statements detailed earlier (men are nat-
urally better leaders, women are too emotional for politics, women are too nice for pol-
itics) and asked to indicate how strongly they agreed or disagreed with the statements.
Responses were on a five-point scale, from strongly agree to strongly disagree, and
were rescaled to run from 0 to 1, with 1 representing strong agreement with the state-
ment and 0 indicating strong disagreement with the statement.

Results

To begin, we note that significant percentages of respondents expressed some
explicit agreement with these statements. After weighting, approximately 15.5 per
cent of respondents agreed with the “naturally better” stereotype, while 12.1 per
cent agreed with the “too emotional” stereotype and 8.2 per cent agreed with the
“too nice” stereotype. In addition to the aggregate proportions, we regress stereo-
type endorsement on respondent gender, education, age, ideology, partisanship
and religious importance.'

To ease interpretation, we present our results graphically. Regression tables are
available in the appendix. Figure 1 shows that women are significantly less likely
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Figure 1 Demographic and political predictors of stereotype agreement, direct questioning

Note: Figure 1 displays OLS regression point estimates and 95 per cent confidence intervals. Regression table avail-
able in the appendix (Table A4). Women, Party (Liberal), Party (Conservative), and Party (NDP) are indicator vari-
ables. Education is a 10-category variable coded 0 to 1, with higher values corresponding to more education.
Age is naturally coded. Ideology is coded 0 (Left) to 1 (Right). Religious importance is a 4-category variable
coded 0 (not important at all) to 1 (very important).

to agree with these stereotypes, ranging from 6 points less supportive with the “too
nice” stereotype to 14 points less supportive of the “naturally better” stereotype.
Similarly, ideology exerts a strong influence, with people who identify with the
political right (coded as 1) being significantly more likely to agree with all three ste-
reotypes than those who identify with the political left (coded as 0). Religiosity also
conforms to expectations, with higher levels of religious importance corresponding
to more traditional gender views.

Interestingly, the party results are more mixed. We include dummy variables for
the three major Canadian federal parties (Liberals, Conservatives and the New
Democratic Party [NDP]). The base category is a reference category of those
who hold no partisan identification or who identify with a smaller party such as
the Greens or Bloc Québécois.” Partisans affiliated with the NDP are less likely
to agree with the “too emotional” and “too nice” stereotypes, although they show
no difference from the reference category for the “naturally better” stereotype.
However, neither Liberals nor Conservatives show any difference from the reference
category in stereotypical beliefs. This suggests that it may take more than symbolic
gestures toward gender equity—such as prominently appointing a gender parity
cabinet—to drive party supporters to follow party elites (see, for example, Lenz,
2012). Instead, leader-driven attitudinal change may take decades of work of elevat-
ing women into leadership positions within the party (Byrne, 2005) before support-
ers take the cue. Stated differently, while we fully acknowledge the power of
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symbolic representation through mechanisms such as parity cabinets, we argue that
it is both prudent and effective to pair them with other actions designed to promote
gender equality.

Taken together, these results show the continued prevalence of stereotypes about
women’s capacity for political work. As expected, when asked about these stereotypes
directly, we find that typical socio-political factors, such as gender, religiosity, ideol-
ogy and partisanship are strong predictors of stereotype agreement. This could sug-
gest that certain demographic groups are simply more likely to stereotype women.

We expect, however, that this is not the complete story. Our expectation, as out-
lined in H2, is that social desirability pressures operate differently for some groups.
We suspect that conservatives and highly religious individuals, for example, face
less social pressure to reject gender stereotypes, while groups such as NDP partisans
are subject to strong pressure to (publicly) reject those same stereotypes. To assess
whether these patterns result from genuine differences in stereotypical beliefs or sim-
ply differences in susceptibility to social desirability, we turn to our second study.

Study 2: Social Desirability and Indirect Stereotypes Study

In an ideal world, when we directly ask respondents whether they agree or disagree
with a stereotypical statement, we would get a truthful answer; obviously, this
approach can fail when presenting statements where agreement involves violating
a social norm. To address this problem, we use a list experiment designed to mea-
sure aggregate values of belief in a socially undesirable statement. The list experi-
ment has been used extensively in political science research on gender (Benson
et al., 2011; Streb et al., 2008), race (Kuklinski et al., 1997; Martinez and Craig,
2010) and religion (Kane et al., 2004).

The execution of the list experiment is simple: we randomly assign respondents
to one of four groups. The control group is asked how many of the following four
statements they agree with (and they are specifically asked for the number of state-
ments they agree with, not which statements they agree with):

o Cooperation between politicians and parties produces better public policy.
Recreational marijuana consumption should be legalized.

o When necessary for public safety, police should have access to cell phone
records without a warrant.

All politicians can be trusted to spend the public’s money wisely.

The four statements were constructed following Glynn’s (2013) advice, which
address concerns raised by Kuklinski et al. (1997) about potential ceiling effects.
One-quarter of our participants were assigned to the baseline group, while the
remaining three-quarters were randomly assigned to view a list with one of the
three sexist stereotypes about women and politics outlined above as a fifth list
item. Since participants are not asked to tell us which statements they agree with,
just the total number of statements, we eliminate pressure for respondents to
avoid admitting they hold a socially undesirable belief. And because respondents’
assignment to the control and experimental groups is random, the baseline level
of agreement with the four statements should be the same in each group, allowing
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us to capture the percentage of the population that agrees with these gender stereo-
types based on hostile and benevolent sexism.

Sample construction and characteristics

Data for this study were collected with an online survey experiment conducted in
Canada (N=1,650). The data were collected over four weeks in January and
February of 2017. The questionnaire was available in both English and French.
Data collection was conducted by Qualtrics. The full survey took approximately
22 minutes to complete.

Respondents were selected based on a quota system, using age, gender and
education to screen participants and produced a sample that reflected the
Canadian population. Our sample was 51 per cent women, 81 per cent white,
had a median age range of 30-39, and attained a median educational level of
some postsecondary education. Additionally, 65 per cent of the sample chose
English as their primary language, 30 per cent chose French, and 5 per cent
chose another language. We again use iterative proportional fitting to construct
weights for our data based on 2016 Canadian Census data, using gender, age
and (in Quebec) language and use these weights when methodologically appropri-
ate and possible.

Results

Looking at the full sample results, we find that Canadians are more likely to agree
with each statement in Study 2 when asked in such a way as to avoid social desir-
ability bias compared to Study 1 when the statements asked directly. Using an
adjusted Wald test with weighting, 20.1 per cent agree that men are “naturally bet-
ter” leaders compared to 15.5 per cent without accounting for social desirability
bias; 23.1 per cent agree that women are “too emotional” for politics (compared
to 12.1 per cent); and 19.2 per cent agree that women are “too nice” for politics
(compared to 8.2 per cent).* All three of these results are statistically significant
differences between the treatment and control conditions ( p =.006, p=.002 and
p =.007, respectively).”

While the standard, aggregate-level analysis of the list experiment shows that
the Canadian population, in general, exhibits greater levels of stereotype endorse-
ment, it cannot speak to the socio-demographic predictors of stereotype endorse-
ment. In particular, we are interested in whether individual-level predictors of
direct stereotype endorsement hold when social desirability pressures are
alleviated.

To adjudicate between the two stereotype agreement possibilities—that is,
whether stereotype differences are the result of differential social pressures or
differential beliefs—we conduct a multivariate analysis using Blair and Imai’s
(2012) item count technique maximum likelihood estimator.® Results are presented
in Figure 2, with the full regression table in the appendix. It is important to note, at
this point, that insignificant coefficients in this analysis do not indicate that indi-
viduals with these characteristics do not believe in the stereotypes; they instead
indicate that, at least in these data, this socio-political group does not appear to dif-
fer in their stereotype beliefs from the base (reference) category.
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Figure 2 Demographic and political predictors of stereotype agreement, list experiment

Note: Figure 2 displays point estimates and 95 per cent confidence intervals from Blair and Imai’s (2012) multiple
sensitive item, item count technique (list experiment) regression, using maximum likelihood estimation.
Regression table available in the appendix (Table A5). All variables are 0/1 indicator variables. The excluded cate-
gories are “high school or less” (education); “under 50” (age); “ideology (moderate)” (ideology); “party (none)” (par-
tisanship); and “did not vote” (vote history).

The results are clear: at least in this sample, very few demographic factors sys-
tematically influence whether someone agrees with gender stereotypes about wom-
en’s political capabilities. Compared to younger participants, participants over the
age of 50 are significantly more likely to agree that women are both “too emotional”
and “too nice” for politics. While our data do not allow us to test whether this is
driven primarily by older men, it does accord well with results from New
Zealand showing increases in certain types of sexist beliefs with age among men
(Hammond et al., 2017). Interestingly, participants with a university degree agree
that women are “too nice” for politics at significantly higher rates than do partic-
ipants with lower levels of education in Study 2. Thus, while higher levels of edu-
cation are commonly believed to correlate with more left-leaning social views, this
correlation does not appear to extend to sexist tropes that may be seen as positive or
neutral in valence by some individuals when accounting for social desirability pres-
sure. Aside from these few significant correlations, we find no evidence that gender,
ideology, religiosity or partisanship predict stereotype agreement in the list
experiment.

Overall, we find that stereotypes informed by sexism about women and politics
exist and that they are reasonably ubiquitous once social desirability concerns are
addressed and attenuated. These results show stereotypes about women’s capacity
for politics are broadly distributed across socio-demographic groups and the
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political spectrum. This also helps explain how stereotypes about women politicians
are different from stereotypes about women in general.®

Discussion

The results presented here generate important insights about how Canadians’ stated
positivity about women in politics coexists with negative stereotype about women
and politics. We probe the incongruence between stated support for women in pol-
itics and stereotypes about women in politics. Our first study tests for explicit ste-
reotype agreement and finds that the expected socio-political variables—such as
gender, age, ideology, partisanship and religiosity—are strong and significant pre-
dictors of expressing stereotypical beliefs. These results, however, raise questions
about whether responses reflect true underlying differences or simply differential
effects of social pressure. Our second study showed that a small but significant
number of Canadians agree with the idea that men are “naturally better” leaders
than women and that women are “too emotional” and “too nice” for politics,
and once we account for social desirability, these responses are not conditioned
by socio-political variables. These results demonstrate that stereotypical ideas
about women and politics are not unevenly distributed across social and political
identities, such as gender, ideology or partisanship. Though this is certainly con-
firmed when we ask people to directly agree with these stereotypical statements,
when we take care to address social desirability, we find that these ideas are
more ubiquitous. Instead of simply concluding that men, older people, and those
who hold more socially conservative or traditional views are most likely to stereo-
type women with respect to politics, we must also take into account that certain
groups—younger people, women, those on the political left—are more aware that
these views are problematic and are, therefore, less likely to publicly express their
beliefs and women’s capacity for politics. When provided with the deniability pro-
vided by the list experiment, these groups express similar levels of agreement with
stereotypical statements. When taken together with Canadian Election Study data,
our findings suggest that while supermajorities of Canadians think the best way to
protect women’s interests is to elect more of them, significant proportions of
Canadians also think that women are too emotional, too nice, or otherwise not
cut out for that job compared to men. This grim conclusion helps explain why
women’s progress and presence through Canadian politics is, at best, incremental
and episodic.

Across Canada, electoral politics remain strongly structured by gender and race.
Our results help explain why parties with such different views of gender equality
and diversity all continue to overrepresent men, at least as candidates and leaders.
Indeed, the issue of how best to address and mitigate these stereotypes may be par-
ticularly problematic for parties that express a stated goal of gender equality, as
some of their members may not actually be as open to it as they claim to be. It
seems plausible that this unstated reticence extends to race, Indigeneity, sexual ori-
entation, and interactions with gender (Tolley, 2019). Future research should cer-
tainly explore these relationships. While our work extends the findings outside
the US context, future research should also extend it to other countries, as these
gendered and racialized patterns may be ubiquitous.
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We also note that our results raise serious questions about the ability of survey
researchers to rely on individuals to self-report attitudes that violate social norms. If
we only relied on direct survey questions, we would conclude that stereotypes about
women’s general capacity for politics are confined to specific elements of Canadian
society (for example: conservatives, religious people, men). This conclusion is, in
our view, incorrect: these views are more commonly found across the political
and demographic groups we study here. Research that relies solely on self-reports
of stereotyping may produce biased measurements and thus generate biased results
if social desirability is not accounted for in some manner.

Taken together, these findings shed light on the disconnect between people’s
stated positivity about women and politics and women’s continued political under-
representation. Explicit, negative, socially undesirable stereotypes play a key role in
this process and, in our view, the remedy for this must be addressed explicitly too.
These stereotypes about women and their capacity for political work remain a seri-
ous barrier to women in politics, and until they are addressed and minimized rather
than simply hidden by social desirability, women are likely to face continued bar-
riers across Canadian politics.

Supplementary Material. To view supplementary material for this article, please visit https:/doi.org/10.
1017/50008423922000890
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Notes

1 Unfortunately, weighted analysis is not available for the multivariate techniques used for analyzing the
list experiment detailed below. To ensure regressions are somewhat comparable, we report unweighted
results in Figure 1 and Appendix Table A4. We present weighted regression results in Appendix
Table A6. The findings are substantively the same.

2 We considered whether Bloc Québécois partisans should be included as a separate dummy variable or
included with the remnant category. We opted to include them in the reference category due to the small
number of identifiers (N = 37). When included as a unique dummy variable, there are no significant effects
for the Bloc Québécois identifiers in our models.

3 To determine the percentage of the population that agrees with the socially undesirable sexist statement,
we simply test for whether the means of the treatment and baseline groups are different from each other. If
they are, we subtract the mean of the baseline group from the mean of the treatment group and multiply it
by 100.

4 A key assumption of list experiments is that there are no design effects; that is, adding the fifth option
does not, on its own, increase the average number of items respondents claim to support. Following Blair
and Imai (2012), we test for design effects and find no evidence that they are present for all three stereo-
types tested here (see Appendix Table A3).

5 We caution readers that there are limitations to comparing these results with the results from the first
study, as the samples were taken at different time periods. Although we weight the samples to the 2016
Canadian Census, we cannot fully account for unrepresentativeness in the quota samples. Additionally,
as noted below, we cannot use weights in our multivariate analysis of the list experiment. Nonetheless,
we believe these results are illustrative of the consequences of social desirability bias in stereotype endorse-
ment responses.

6 This technique uses a multivariate estimator developed by Imai (2011) to uncover the latent sensitive item
responses based on respondent characteristics and treatment assignment. The technique builds on and
improves previous attempts (such as Kuklinski et al. [1997], which Blair and Imai [2012] use as an empirical
example) that used subpopulation comparisons to isolate the effects of a single demographic characteristic,
but it extends this to the multivariate case. The estimator, therefore, provides researchers with a point estimate
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of each respondent characteristic’s effect on the likelihood of endorsing the sensitive item in the list experi-
ment. We do, however, caution readers that the size of the coefficients is not directly interpretable in the same
way that ordinary least squares (OLS) coefficients are. We also cannot weight these analyses, as weighting is
not yet available for the multiple sensitive item maximum likelihood estimator.

7 We remind readers that some of these null findings may result from imprecision in our estimates. We
encourage other researchers to continue to explore these patterns.

8 In addition to social desirability bias in explicit questioning, it is possible that a subtle, implicit associ-
ation exists between men and political work. While this is possible, implicit attitudes are notably different
than explicit attitudes and tend to be less predictive of explicit behaviours such as vote choice. Additionally,
there is significant skepticism in the literature about the utility of implicit-association tests (IATs) and
whether their utility has been oversold, particularly given the weak correlations between implicit associa-
tions and conscious behaviours and explicit attitudes (Greenwald et al, 2009; Kurdi et al., 2019).
Nonetheless, we tested for this possibility. The results from our IAT appear in the online appendix. In
short, these results are driven by conscious, socially undesirable explicit stereotypes, and the evidence
for widespread implicit stereotypes is minimal.

References

Allport, Gordon W. 1954. The Nature of Prejudice. Reading, MA: Addison-Wesley.

Benson, Brett V., Jennifer L. Merolla and John G. Geer. 2011. “Two Steps Forward, One Step Back? Bias in
the 2008 Presidential Election.” Electoral Studies 30 (4): 607-20.

Blair, Graeme and Kosuke Imai. 2012. “Statistical Analysis of List Experiments.” Political Analysis 20 (1):
47-77.

Boas, Taylor C., Dino P. Christenson and David M. Glick. 2018. “Recruiting Large Online Samples in the
United States and India: Facebook, Mechanical Turk, and Qualtrics.” Political Science Research and
Methods 8 (2): 232-50.

Burden, Barry C., Yoshikuni Ono and Masahiro Yamada. 2017. “Reassessing Public Support for a Female
President.” Journal of Politics 64 (2): 567-84.

Byrne, Lesley H. 2005. “Feminists in Power: Women Cabinet Ministers in the New Democratic Party
(NDP) Government in Ontario, 1990-1995.” Policy Studies Journal 25 (4): 601-12.

Carpinella, Colleen and Nichole M. Bauer. 2021. “A Visual Analysis of Gender Stereotypes in Campaign
Advertising.” Politics, Groups, and Identities 9 (2): 369-86. https://doi.org/10.1080/21565503.2019.
1637353

Cheng, Christine and Margit Tavits. 2011. “Informal Influences in Selecting Female Political Candidates.”
Political Research Quarterly 64 (2): 460-71.

Collier, Cheryl and Tracey Raney. 2018. “Understanding Sexism and Sexual Harassment in Politics: A
Comparison of Westminster Parliaments in Australia, the United Kingdom, and Canada. Social
Politics 25 (3): 432-55.

Cross, William P. and Scott Pruysers. 2019. “The Local Determinants of Representation: Party Constituency
Associations, Candidate Nomination and Gender.” Canadian Journal of Political Science 52 (3): 557-74.

Devine, Patricia G. 1989. “Stereotypes and Prejudice: Their Automatic and Controlled Components.”
Journal of Personality and Social Psychology 56 (1): 5-18.

Eagly, Alice H. and Steven J. Karau. 2002. “Role Congruity Theory of Prejudice toward Female Leaders.”
Psychological Review 109 (3): 573-98.

Fournier, Patrick, Fred Cutler, Stuart Soroka and Dietlind Stolle. 2011. The 2011 Canadian Election Study.
URL: https://ces-eec.arts.ubc.ca/english-section/surveys/ [dataset]

Glick, Peter and Susan T. Fiske. 1996. “The Ambivalent Sexism Inventory: Differentiating Hostile and
Benevolent Sexism.” Journal of Personality and Social Psychology 70 (3): 491-512.

Glick, Peter and Susan T. Fiske. 1997. “Hostile and Benevolent Sexism: Measuring Ambivalent Sexist
Attitudes toward Women.” Psychology of Women Quarterly 21 (1): 119-35.

Glick, Peter and Susan T. Fiske. 2001. “An Ambivalent Alliance: Hostile and Benevolent Sexism as
Complimentary Justifications for Gender Inequality.” American Psychologist 56 (2): 109-18.

Glynn, Adam N. 2013. “What Can We Learn with Statistical Truth Serum? Design and Analysis of the List
Experiment.” Public Opinion Quarterly 77 (S1): 159-72.

https://doi.org/10.1017/5S0008423922000890 Published online by Cambridge University Press


https://doi.org/10.1080/21565503.2019.1637353
https://doi.org/10.1080/21565503.2019.1637353
https://ces-eec.arts.ubc.ca/english-section/surveys/
https://doi.org/10.1017/S0008423922000890

Canadian Journal of Political Science 221

Greenwald, Anthony G., T. Andrew Poehlman, Eric Luis Uhlmann and Mahzarin R. Banaji. 2009.
“Understanding and Using the Implicit Association Test: III. Meta-analysis of Predictive Validity.”
Journal of Personality and Social Psychology 97 (1): 17-41.

Hammond, Matthew D., Petar Milojev, Yanshu Huang and Chris G. Sibley. 2017. “Benevolent Sexism and
Hostile Sexism across the Ages.” Social Psychological and Personality Science 9 (7): 863-74.

Imai, Kosuke. 2011. “Multivariate Regression Analysis for the Item Count Technique.” Journal of the
American Statistical Associations 106 (494): 407-16.

Johnson, Anna, Erin Tolley, Melanee Thomas and Marc André Bodet. 2021. “A New Dataset on the
Demographics of Canadian Federal Election Candidates.” Canadian Journal of Political Science 54
(3): 717-25.

Kane, James G., Stephen C. Craig and Kenneth D. Wald. 2004. “Religion and Presidential Politics in
Florida: A List Experiment.” Social Science Quarterly 85 (2): 281-93.

Kerevel, Yann P. and Lonna Rae Atkeson. 2015. “Reducing Stereotypes of Female Political Leaders in
Mexico.” Political Research Quarterly 68 (4): 732-44.

Krook, Mona Lena. 2020. Violence against Women in Politics. New York: Oxford University Press.

Krupnikov, Yanna, Spencer Piston and Nichole M. Bauer. 2016. “Saving Face: Identifying Voter Responses
to Black Candidates and Female Candidates.” Political Psychology 37 (2): 253-73.

Kuklinski, James H., Michael D. Cobb and Martin Gilens. 1997. “Racial Attitudes and the ‘New South.” ”
Journal of Politics 59 (2): 323-49.

Kuklinski, James H., Paul M. Sniderman, Kathleen Knight, Thomas Piazza, Philip E. Tetlock, Gordon
R. Lawrence and Barbara Mellers. 1997. “Racial Prejudice and Attitudes toward Affirmative Action.”
American Journal of Political Science 41 (2): 402-19.

Kurdi, Benedek, Allison E. Seitchik, Jordan R. Axt, Timothy J. Carroll, Arpi Karapetyan, Neela Kaushik,
Diana Tomezsko, Anthony G. Greenwald and Mahzarin R. Banaji. 2019. “Relationship between the
Implicit Association Test and Intergroup Behavior: A Meta-analysis.” American Psychology 74 (5):
569-87.

Lenz, Gabriel S. 2012. Follow the Leaders? Chicago: University of Chicago Press.

Martinez, Michael D. and Stephen C. Craig. 2010. “Race and 2008 Presidential Politics in Florida: A List
Experiment.” The Forum 8 (2). https:/doi.org/10.2202/1540-8884.1316.

Mo, Cecelia. 2015. “The Consequences of Explicit and Implicit Gender Attitudes and Candidate Quality in
the Calculations of Voters.” Political Behavior 37 (2): 357-95.

O’Neill, Brenda, Scott Pruysers and David K. Stewart. 2019. “Glass Cliffs or Partisan Pressure? Examining
Gender and Party Leadership Tenures and Exits.” Political Studies. https://doi.org/10.1177/
0032321719880316.

Schneider, Monica C. and Angela L. Bos. 2014. “Measuring Stereotypes of Female Politicians.” Political
Psychology 35 (2): 245-66.

Schneider, Monica C. and Angela L. Bos. 2019. “The Application of Social Role Theory to the Study of
Gender in Politics.” Political Psychology 40: 173-213. https://doi.org/10.1111/pops.12573.

Stephenson, Laura B., Allison Harell, Daniel Rubenson and Peter John Loewen. 2020. “2019 Canadian
Election Study (CES)—Online Survey.” Harvard Dataverse, V1. https:/doi.org/10.7910/DVN/DUS88V.

Streb, Michael J., Barbara Burrell, Brian Frederick and Michael A. Genovese. 2008. “Social Desirability
Effects and Support for a Female President.” Public Opinion Quarterly 72 (1): 76-89.

Thomas, Melanee and Marc André Bodet. 2013. “Sacrificial Lambs, Women Candidates, and District
Competitiveness in Canada.” Electoral Studies 32 (1): 153-66.

Thomas, Melanee, Allison Harell, Sanne A. M. Rijkhoff and Tania Gosselin. 2020. “Gendered News
Coverage and Women as Heads of Government.” Political Communication. https://doi.org/10.1080/
10584609.2020.1784326.

Tolley, Erin. 2019. “Who You Know: Local Party Presidents and Minority Candidate Emergence.” Electoral
Studies 58: 70-79. https://doi.org/10.1016/j.electstud.2019.02.007.

Trimble, Linda. 2017. Ms. Prime Minister: Gender, Media, and Leadership. Toronto: University of Toronto
Press.

Cite this article: Chen, Philip, Melanee Thomas, Allison Harell and Tania Gosselin. 2023. “Explicit Gender
Stereotyping in Canadian Politics.” Canadian Journal of Political Science 56 (1): 209-221. https://doi.org/
10.1017/S0008423922000890

https://doi.org/10.1017/5S0008423922000890 Published online by Cambridge University Press


https://doi.org/10.2202/1540-8884.1316
https://doi.org/10.2202/1540-8884.1316
https://doi.org/10.1177/0032321719880316
https://doi.org/10.1177/0032321719880316
https://doi.org/10.1177/0032321719880316
https://doi.org/10.1111/pops.12573
https://doi.org/10.1111/pops.12573
https://doi.org/10.7910/DVN/DUS88V
https://doi.org/10.7910/DVN/DUS88V
https://doi.org/10.1080/10584609.2020.1784326
https://doi.org/10.1080/10584609.2020.1784326
https://doi.org/10.1080/10584609.2020.1784326
https://doi.org/10.1016/j.electstud.2019.02.007
https://doi.org/10.1016/j.electstud.2019.02.007
https://doi.org/10.1017/S0008423922000890
https://doi.org/10.1017/S0008423922000890
https://doi.org/10.1017/S0008423922000890

	Explicit Gender Stereotyping in Canadian Politics
	Gender Stereotypes, Women and Politics
	Empirical expectations

	Study 1: Direct Measurement of Stereotypical Beliefs
	Sample construction and characteristics
	Direct stereotyping measures
	Results

	Study 2: Social Desirability and Indirect Stereotypes Study
	Sample construction and characteristics
	Results

	Discussion
	Notes
	References


