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Abstract

The 3.11 disaster revealed many shortcomings
in Japan’s mass media organisations and
government, the most prominent arguably
being the poor handling of the disaster by
central government and TEPCO, including
miscommunication and delays in releasing
accurate data on the dispersal of radioactive
materials. The lack of transparency in mass
media coverage of the nuclear meltdown and
levels of radiation resulted in growing distrust
among the public, who turned to online sources
and social media to confirm or challenge
information provided by the mass media.

Based on in-depth interviews with 38 Japanese
individuals, this study explores individual
perceptions of media credibility in a disaster
context and in the present, elaborating how
changes in trust in media intersects with the
changes and dynamics in media use and how
the 3.11 disaster continues to influence media
use and perceptions of credibility today. The
main findings of the study suggest that in the
wake of the unprecedented national disaster,
Japanese media users moved from using
traditional mass media as their sole source of
news to a personalised, inter-media
environment which integrates both online and
traditional modes of communication without
replacing traditional media players. This
further facilitated the practice of seeking and
evaluating information and media credibility
through new media forms of connectivity such
as social media platforms and news websites.

Keywords: 3.11 disaster, communication gap,
inter-media environment, mass media, media
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credibility, social media

Information needs and communication
gaps

The 3.11 disaster in Japan is the epitome of an
unforeseen, catastrophic and intrinsically
disruptive event. On 11 March 2011, the
northeast coast of Japan was struck by a
powerful earthquake, which caused a chain-
reaction of events: a devastating tsunami,
continuous aftershocks and tremors, and
damage to nuclear reactors in the Fukushima
Daiichi Nuclear Plant, resulting in nuclear
meltdown and considerable dispersion of
radioactive materials into the environment. In
all phases of the disaster, Japan’s media played
a crucial role in how people communicated and
coped with a complex catastrophe. Nine years
after 3.11, social recovery, reconstruction in
disaster-stricken areas and delays in
decommissioning the Fukushima Daiichi
Nuclear Plant, which could take decades,
remain ongoing concerns for Japanese public.

Trust is a critical component of disaster
communication, and it is often tested in
situations such as natural disaster and crisis
(Mehta, Bruns, & Newton, 2017), where
citizens’ demand for credible information
increases. The exposure to inconsistent news
and media reports can significantly alter
people’s perceptions of media credibility
(Gaziano & McGrath, 1987). Furthermore, in a
disaster situation, the fragility of media is
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exposed (Endo, 2013) and people seek different
ways to find the information they need and look
for trusted media sources to reduce uncertainty
and ambiguity (Lachlan et al., 2014a). During
crises and natural disasters, many people rely
on Twitter for its ease of access, timely updates
and real-time information, and ability to
identify users’ specific needs and concerns.
However, despite social media’s critical role in
communicating risk and disaster response,
their fast and immediate dissemination comes
with the risk of incomplete, misleading or
inaccurate information. Another reason for
questioning social media credibility is the
shifting role of “gatekeepers” from producers
to consumers (Westerman et al., 2014), which
is why many people seek information from
official and checked sources (Lin et al., 2016).

The 3.11 disaster was both a “natural” and a
“man-made” disaster (Kingston, 2012). This
overlap between natural and complex disaster
setting, with high levels of uncertainty,
amplified the critical need for credible, up-to-
date and timely information on rapidly evolving
events necessary for effective disaster
management. Within the complex 3.11 media
landscape, social media served as a new
information tool and an essential medium for
up-to-date, real-time news when other
communication systems were not working,
even as television remained a widely used
medium in the first moments of the disaster
(Jung, 2012)." However, the complexity of what
came to be known as the “Triple Disaster,”
especially the nuclear meltdowns and the
diffusion of radioactive materials, altered this
significantly. The opaque nature of mass media
reports and the communication gap between
local and central government alongside
contradictory announcements by Tokyo Electric
Power Company (herein TEPCO)” and media
institutions, and the contradictory or
insufficient information from the government,
contributed to profound public distrust towards
government and mainstream media institutions
(Funabashi & Kitazawa, 2012; Hobson, 2015).
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Delivering information to the general public
about levels of radiation was especially
problematic shortly after the explosion in the
nuclear plant. The inability of government,
TEPCO, and national media to accurately
communicate information and educate the
public (Hobson, 2015) subsequently created
confusion among citizens who, without prior
knowledge on the levels of radiation, could not
understand whether the reported levels of
radiation were dangerous or not, or whether
and how best to leave the area. This study has
been driven by data collected from participants
highlighting the lack of transparency in mass
media coverage of the meltdown and levels of
radiation, which led many to turn to alternative
sources of information as the disaster was
unfolding and to connect with a variety of
sources and communities. In this context,
individual perceptions of media credibility and
confidence in Japanese media were
significantly shaped and reconfigured by the
3.11 disaster and its changing media
environment.

The erosion of public trust in Japan

In the years following the 3.11 disaster,
Japanese people have been expressing
declining levels of trust in media institutions
and government. According to the 2018
Edelman Trust Barometer, public distrust at
the global level is on the rise, with 20 out of 28
countries polled being categorised as
‘distrusters.” The survey from Edelman shows
that Japan belongs to the category of
‘distrusters’ with continuously low levels of
institutional trust; the most recent report
shows 32 percent for media and 37 percent for
the government (see Table 1.1.). Japanese trust
in social institutions, including NGOs, media,
government and business institutions is 11
percent lower than the global average in 28
countries surveyed, 37 percent versus 48
percent, placing Japan at the bottom of the list
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as the world’s least trustful, after US (43
percent), Germany (41 percent), Australia (40
percent), Canada (49 percent), and UK (39
percent). The report also shows overall distrust
in both mass media and social media in Japan,
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1.2).

Table 1.2. World Press Index Report
2010-2018: Japan

with an insignificant gap of 4 percent between World Press Freedom: Japan Ranking Index
trust in journalism (41 percent) and social Year Rank Index
media platforms (37 percent). Thus, it is 2010 11
necessary to highlight factors that led to such 2011 22
low media credibility in Japan. 2012 22
2013 53 25.17
Table 1.1. Trust in media and government 2014 59 26.02
institutions in Japan 2010-2018 2015 61 26.95
2016 72 28.67
| Trust in Institutions: Japan | 2017 72 29.44
| || Media || Government | 2018 67 28.64
| 2010 || 36% | 42% | S World Press Freedom Ind
- . ource: World Press Freedom Index
| 2011 ” 48% ” o1% | 2010-2018, Reporters Without Borders
| 2012 ||  33% | 24% |
| 2013 ||  34% | 27% |
2014 38% 39%
| ” 00 ” 00 | According to the media advocacy group
| 2015 ” 30% ” 36% | Reporters Without Borders, Abe’s
| 2016 || 38% | 39% | administration poses a threat to media
| 2017 || 32% || 37% | independence by its interference in the
| 2018 ” 32% ” 37% | editorial policies of Japan’s public broadcasting

Source: 2010-2018 Edelman Trust Barometer
Global Report

According to the World Press Freedom Index
reports released in the period 2010-2018, it is
evident that media freedom in Japan has been
on the decline since 2012. With regard to the
changes in ranking over eight consecutive
years, Japan fell from being 11™ on the list in
2010, to ranking 67" in 2018 (see Table 1.2.).
From the time of 11 March 2011, there have
been significant developments and changes in
Japan’s government and political landscape,
which also affected media institutions. Ever
since the current Prime Minister Abe Shinzo’s
administration took office in 2012, media
freedom in Japan has been declining (see Table
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service, and its dismissal of journalist reports
that are critical of the ruling party, taking little
account of the citizens’ right to information.
Since the State Secrecy Law was launched in
Japan in 2013, “investigative journalism has
declined in Japan, as the government became
legally entitled to designate sensitive
information (such as national defense and
Fukushima-related issues) as state secrets. The
public’s right to information has become
restricted.” (Oishi & Hamada, 2019, p.116).

Numerous studies of the 3.11 disaster raise
pressing issues in Japanese journalism
including mass media’s heavy dependence on
government, thereby lacking independent and
critical perspective in coverage of the disaster
(Galbraith & Karlin, 2016; Gill, Slater, &
Steger, 2013; Kingston, 2012; McNeill, 2013).
After 3.11, due to the closed kisha club system,’
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in which only professional journalists affiliated
with the government are permitted to attend
press conferences, freelance and foreign
journalists faced many discriminatory measures
taken by TEPCO and the Japanese government.
They were prevented from attending press
conferences and denied access to direct
information (Segawa, 2011). Similarly,
Pacchioli (2013) highlights the difficulty in
understanding the risks and overall severity of
the disaster because of lack of government
explanation of the issues, while Friedman
(2011) discusses the problem of a shortage of
specialist reporters with technical knowledge
about nuclear disaster and radiation risks. The
lack of communication from the government’s
side led to the promotion of the view in mass
media that the situation in Fukushima Daiichi
Nuclear Plant was stable and under control
(McCarthy, 2014, p. 185). Concerning this,
McNeill (2014) argues that mass media
sanitised news on the disaster to suppress
panic and maintain a good image of the state,
by limiting and often suppressing investigative
reporting, to broadcast homogenised content.
Furthermore, some studies argue that NHK did
not report on nuclear disaster thoroughly,
despite being the only television station with
nuclear specialists among its journalists.
Instead, it relied on TEPCO and government
information sources, rather than utilising the
expertise of independent sources (Ito, 2012;
Yamakoshi, 2015). Although the focus of this
study is Japan, a recent comparative analysis
shows that Japan is not unique in respect to low
media credibility and decreased trust in social
institutions and media. Nancy Snow (2017)
draws parallels between the post-3.11 Japan
under the Abe administration and the post-9/11
propaganda and opinion control by the Bush
administration to show how governments
utilize manipulative media and public relations
strategies to control opinion and rhetoric in
times of national crises and wars.

Previous research has shown that levels of trust
in media have significantly decreased since the
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3.11 disaster (Aldrich, 2012; Newman,
Fletcher, Levy, & Nielsen, 2016). A recent
study by the Disaster and Media Research
Group is one of the first attempts to assess the
media’s lessons learned from media coverage
of the Great East Japan Earthquake through
qualitative in-depth interviews with
representatives from Japanese mainstream
national media outlets (Okumura, N., Hayashi,
K., Igarashi, K., & Tanaka, A., 2019). The extant
studies on the 3.11 disaster focus
predominantly on questions of how and why
media lacks credibility, and the general lessons
learned after 3.11 with regard to trust in
government institutions and mainstream media,
utilizing different types of data, but rarely
examining users’ perceptions of media
credibility in the context of the 3.11 disaster
and the present day. This makes invaluable
investigation of individual media experiences
through voices of media users in the context of
the complex, inter-media environment that
emerged with the 3.11 disaster. This study
explores this issue through qualitative analysis
of individual trust in mass media and social
media concerning the 3.11 disaster and the
present day.*

Furthermore, in addition to experiences gained
by media executives and general surveys about
trust levels in Japan, knowledge of how media
users trust different media platforms and
sources may have implications for how these
media will evolve to better support disaster
communication in the future. Having in mind
that people heavily rely on media in the time of
disasters and crises for timely and reliable
information and that there is an anticipated
risk of another major inland earthquake in the
Tokyo metropolitan area, it is essential to
utilise lessons learned from both sides, media
representatives and media users, to prepare for
future disasters.

Research Methodology
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This study employs a qualitative approach to
develop an in-depth understanding of changes
and dynamics in participants’ media use in the
context of the 3.11 disaster. Open-ended, in-
depth interviews were designed to prompt
individual participants to reflect on their
experiences, convey opinions and provide
insight into specific matters (Creswell, 2013).
Analyses of the individual experiences with
using media garnered from the interviews is
positioned within the context of the immediate
3.11 disaster and the point of reflection, thus
enabling us to understand the dynamics of the
individual’s media usage.

Having in mind that the aim of this study is not
to seek statistical generalisability, a snowball
sampling method was used to select
participants for the study. During two-months-
long fieldwork in Tokyo,’ I interviewed 38
Japanese nationals, who were recruited by
utilising my professional connections to reach
some of the first participants, who
subsequently provided referrals for further
interviews. Drawing on the notion that the
small sample size in qualitative research
enhances data richness and a variety of
participants (Moser & Korstjens, 2018), 1
intentionally selected participants differing in
age (25-59), who could provide diverse
perspectives on media use and credibility.
Participants represented a wide range of
occupations including managers, office
workers, freelancers, consultants, dentists,
students, professors and others. Table 1.3.
shows basic demographic information about
the interviewees, along with a brief overview of
their main source of news during 3.11 disaster.

In the recruitment process, I avoided
interviewing participants from the Tohoku
region as it was directly affected by the triple
disaster, and participants’ media usage
patterns were disrupted and limited by the
severity of the disaster, loss of electricity,
evacuation and displacement. Further, digital
engagement of people in the severely affected
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region was limited due to demographics and
geography (Slater, Nishimura, & Kindstrand,
2012). I spoke to participants living in Tokyo,
the neighbouring cities of Kawasaki, Yokohama,
Saitama and surrounding areas who were less
affected by the earthquake and tsunami than
people on the north coast of Japan, but who
could still feel the effects of the disaster, such
as infrastructure disruptions, food and water
shortages, electricity outages, mobile network
failure and many others. Commuter trains,
subways and bullet trains were all shut down
due to the earthquake. Phone signals were
mostly dead, preventing calls and messages
from getting through for hours after the
earthquake, so people formed lines in front of
public phone booths. However, internet
services were available in the areas with
undamaged infrastructure, so people in Tokyo
were able to use email, Skype, Line, Facebook
or Twitter to establish contact with family and
friends. Many Tokyo residents remain fearful
about the impact of the nuclear disaster, as
there were several hot spots with high levels of
radioactive caesium in the metropolitan Tokyo
area (Oishi & Hamada, 2019, p.114)

As the study uses the case of the 3.11 disaster
to examine individual perceptions of media
credibility, by looking at individuals’ recounting
of media habits and experiences in using
different media forms: TV, newspapers and
online media (social media, news websites), the
main population of interest for the study is
media users who lived in a densely populated
urban environment in Japan at the time of the
3.11 disaster, and who actively used some or all
the above-mentioned media forms. As shown in
Table 1.3, most participants whom I
interviewed are residents of Tokyo, the city
with the highest population density in Japan
(Statistics Bureau of Japan, 2019).° Extensive
reliance on a Tokyo sample allows for an
adequate investigation of individual attitudes
and perceptions of trust in a media-saturated
environment and exploration of variations in
individual media use in high-density urban
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environments, and is driven by the notion that |saxi Female |[30-39  |[Tokyo Tokyo ¥ah°° News, TV,
. . . , . witter, Facebook
Tokyo is the city with Japan’s highest rate of TV, online
. . . . . Shinji Male 30-39 |Melbourne Tokyo newspaper, Yahoo
mobile phone subscription, the highest mobile i ' " |News, Twitter
Internet penetration (63.3 percent), and second  |Rika Female ||30-39  [[Kyoto Kyoto |40 TV
. . acebook, Mixi
highest Internet penetration rate (71.9 percent) TV, news
. . 'Wat: Mal 30-39 |[T Tok bsites, onli
(Slater et al., 2012, p. 98). Given their heavy | - e Y |Rewspaper
] 1 1 TV, news
use of text messag.lng.a.nd internet, .moblle Avako Female 049 [Tokyo oo [webaies
phones play a significant role in the Facebook
. . . . Chieko Female ||40-49  |[Tokyo 'Yokohama ||Facebook, TV
dissemination of news and disaster-related N Tacobook
. . . . . . Atsushi Male ||40-49 |(Tokyo Tokyo L" ’
information in Japan. This is consistent with the ine
. . . .. e TV, Facebook,
research aim of reaching Japanese individuals, |Paichi Male ]140-49 JlTokyo Tokyo  Jlhews websites
3 3 3 3 'Yahoo News,
WhO can prOVIde eVIdence Of thelr Changlng Hana Female ||40-49 |[Osaka Osaka Facebook, Line,
notions of trust and current attitudes towards v
. . . . .. Naoki Male ||40-49 |[Chiba 'Yonezawa |[TV, news websites
diverse media forms, including new digital NV Mot nows
. Kensuke Male ||40-49 |[Tokyo Tokyo we‘bsitesl
technologies and platforms.
Masayuki Male ||40-49 |[Tokyo Tokyo lz:?ggolig'v%/
Table 1.3. Basic demographic information Takuya Male [|40-49 [Tokyo Saitama TV, YouTube:
about paI‘tiCipaIltS (name, gender, age, Kazuya Male |[40-49 | Tokyo Tokyo TV, news websites
Clty/reglon Where parthlpants reSIded durlng Fuji Female ||50-59+ |[Tokyo Kawasaki | TV, news websites
3.11 and at the time of interviews) and the Kenjiro Male  {50-59+ |[Tokyo Gunma |00 e
media platforms that they used in the three Kaori Female ||50-59+ |[Tokyo Tokyo TV, news websites
. . Ryota Male ||50-59+ | Tokyo Tokyo TV, news websites
main phases of the 3.11 disaster Haruna Femals 5050+ [Tokyo Tokyo |V
Takahiro Male ||50-59+ |Tokyo Tokyo TV
Name Gend Age City City Media Use Momoko Female ||50-59+ | Tokyo Tokyo TV
(pseudonym) ender| Group |/(present-day)||(3.11) 3.11)
TV, Twitter, . . ) .
Hideki Male {20-29  {(Tokyo Fukushima |VouTube, Note: In the ‘Media Use’ column, media
channe . . .
oo vale 2029 oo oo [Ter Yahoo ' sources are hsted.u? the order gf their '
— importance to the participant as an information
. acebook,
Mel Fomale 2029 Tokyo Kobe  |irwitter, Line source in the immediate aftermath of the 3.11
Kenta Male ||20-29 | Tokyo Tokyo {I\é},‘,];me' Yahoo disaster
Miyuki Female ||20-29  |[Tokyo Tochigi Sn{z‘ﬁ]jg?:;:\/l
Sana Female ||20-29 [ Tokyo Tokyo %itigse]lj&zkl
rakashi Male |02 [Tokyo ouside 0" hewspapen | Thig article aims to trace changes and
Japan Twitter, YouTube : : h : g 1 ’ : :
_ dynamics in the individual’s media use in
’ news . . . . . .
Tomoki Male (2029 |Tokyo Nagano | websites, relation to shifting levels of trust in media, in
newspapers
Yumi Female ||20-29  |[Tokyo Nara TV, Facebook the context Of pOSt 3 ]- ]- ]apan, thrOU_gh
Michiko Female |[20-29 |[Tokyo Kanagawa |1V 2eWSpaper, participants’ retrospective reconstruction of
e [Fahoo News, TV their past experiences. To do this, I first
Ayumi Fomale 30-39.|[Tokyo Japan 20 onne. examine participants’ perceptions of the
Eiji Male |[3039 |[Tokyo Tokyo  |Focebook TV, credibility of media they utilised in the context
Twittor, of the immediate and aftermath phases of 3.11,
Hiro Male ||30-39 |[Tokyo Tokyo Facebook, Line, t d t d th . 1 t th :
Vahoo News 0o understan e implications eir
Voshi Male |30-39 |[Tokyo Fukuoka |[LV; Y2hoo News, perceptions have for shifts and changes in their
Tine TV media use habits. Then, I examine participants’
Naoko Female ([30-39 |Tokyo Tokyo Facebook . .
current perceptions of media they use and
Hiroshi Male [30-39 |Tokyo Tokyo ||V Facebook, . . . .
Twitter, YouTube changes in general information seeking. The
Mayumi  [Female [30-39 [Melboume |[Tokyo [TV Line. comparison of the immediate phase with the
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present-day phase revea;s how participants’
notions of media credibility fluctuate and
intersect with everyday media use, and why
participants assign higher credibility to certain
media forms.

Rethinking media credibility and changing
media use

Familiarity, gatekeeping and live images

The primary source of news for most
participants immediately after the 3.11
earthquake was television, often complemented
with social media and news websites, but
occasionally used as a sole source of news.
More than half of the total number of
interviewed participants (38), recount using TV
as their first source of news. Familiarity is one
of the main reasons why it is considered highly
credible, and most participants referred to TV
as a common medium to which they turn in an
emergency such as a natural disaster. The term
“shukan” (habit) was used to explain this. For
example, one of the interviewees, Shinji,’
perceives TV as the primary medium for
obtaining crucial information in a time of
natural disaster:

“At least it is my habit to first turn on NHK, and
if there is an earthquake, it has become
customary to watch NHK. For now, it seems
that many Japanese people have this habit of
turning to NHK.”®

Another participant, Atsushi, similarly assumes
that many people turned to NHK for the first
news on the disaster: “The primary source of
information for most people at that time was
probably TV.”*

The notion of NHK as a familiar source of news
in a time of emergency such as the 3.11
disaster, comes from the established role of
NHK as official public institution mandated to
report on major national events including
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disasters and safety warnings and designated
to contribute to disaster prevention and crisis
management through its broadcasts. In
addition to broadcasting national events, NHK
has long been established as a national
medium, providing a wide range of news at
fixed times as well as well researched features.
NHK significantly underpins the habitual use of
TV in Japan (Yoshimi, 2003). The centrality of
NHK in delivering timely and accurate news on
the disaster as it unfolded strengthened
participants’ high levels of trust in the public
broadcaster. In contrast, commercial
broadcasters are only moderately trusted due
to their perceived sensationalism and
imbalance in reporting. In the context of 3.11,
the focus of commercial broadcasters was
primarily on sensationalist reporting which
could bring higher ratings, such as screening
high-impact images of the earthquake and
rescue operations (Tanaka, 2013). NHK, as a
public institution mandated to disaster
prevention, focused more on keeping the public
informed about safety measures, tsunami
warnings, evacuation sites, to protect lives and
property and help people in the disaster area
(Tanaka, 2013).

In this way, besides prompt and balanced
coverage of the 3.11 disaster, participants like
Shinji and Atsushi refer to NHK as a habitual
source for the first news and updates, which
indicate that participants’ perception of NHK
as credible comes from a positive personal
experience and trust earned over many years.

Another overarching theme emerging from the
interviews is that participants express
confidence in the credibility of traditional mass
media sources over social media due to the
gatekeeping process through which information
is filtered for publication and broadcasting
(Newman & Fletcher, 2017). In explaining the
reason behind the preference for television as a
source of information during the 3.11 disaster,
Chieko compares TV and social media
(Facebook):
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“Of course, Facebook provides information, but
precisely because it is Facebook, I do not know
whether the information is accurate or not
because it is written by individuals. It is good
as a communication tool, but I am not sure if it
is appropriate for information dissemination.
That is why I trust TV... The information
dissemination is at least based on pre-
established rules, so in such cases, I can
probably trust it.”"

Some participants, like Sana, refer to the free
flow of personally posted information found on
various social media platforms, which
significantly separates social media from
traditional mass media forms in terms of source
credibility:

“Because something that’s posted and shared
on social media differs depending on the
individual’s perspective and feelings, I think
mass media is more reliable for confirming the
facts without involving emotions.”"

While social media is considered useful for
collecting local and personal information, more
than half of participants associate the
credibility of news with professionally produced
information that is filtered, verified, accurate,
clearly communicated and fair. This
corresponds to professional integrity and work
of media producers, journalists, and reporters,
particularly from NHK and mainstream press.
The convenience of and open access to social
media means that the diffusion of rumours is
more rapid than in traditional mass media. This
can cause significant confusion, as was the
case with the rumour tweets about the
chemically contaminated rain that circulated in
the wake of the great 2011 earthquake
(Takayasu et al., 2015). In the disaster context,
rumours on Twitter often contained ambiguous
information and private opinions about various
topics concerning safety and danger that
induced anxiety or calls to action. When tweets
with such content are retweeted, rumours
spread (Umejima, Miyabe, Aramaki, &
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Nadamoto, 2011). Participants like Yoshi
associate the credibility of news with
professionally produced information and the
gatekeeping process, which is essential to
prevent rumours and misinformation:

“In terms of social media, after all, there is a
flow of rumours, because there is no filtering...
social media is not bad, but its negative side is
indeed spreading rumours.”"

Similarly, Ryota discusses social media
credibility referring to the information coming
from unofficial sources, which are more likely
to circulate opinionated and biased information
and cause confusion:

So there are heaps of individual opinions there,
and people with different standpoints have
different opinions, but because it is not
organised, there are too many extreme
opinions..."

Keeping in mind the problem of rumours and
the absence of gatekeepers in social media to
check the accuracy and quality of information,
it is evident that participants have more
confidence in mass media sources, television
and newspapers than in social media. This is
because they perceive TV, particularly NHK, as
official sources of news, less open to
manipulation, at least when it comes to facts
obtained through live broadcast.

Besides familiarity, the power of visuals, raw
videos and moving images was essential for
perceiving television as a highly reliable
medium (McLuhan, 1964). This is evident from
the repetitiveness in the use of the word:
“eiz0” (WLf%) when participants explain their
preference for television in the immediate
aftermath of the earthquake, tsunami and
nuclear explosion. The word “eizd” is translated
as “video image” or “screen image.” It was
concurrently used across participants of
varying ages, in the context of reliance on
television and confidence in television’s
credibility.
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One of the interviewed participants, Fuji,
explains she mainly watched television for its
live coverage of the evolving disaster, and the
constant flow of information which she can
easily access on TV. More importantly, Fuji
notes that her preference for television during
the 3.11 disaster over other media forms comes
from the perspective that video can best
capture the real nature of a disaster. As an
example, she mentions live footage of a
helicopter flying over the Fukushima nuclear
plant shortly after the explosion on 17 March
2011, which helped her understand the
situation immediately after the nuclear
disaster:

“Yes, I thought it was reliable. A video image
does not lie. Rather than saying I believe it or
not, I have to accept that video image is a fact.
It is not that I can trust what people in the
company are saying, but I took it as a fact
because the person is in position to say that
this kind of thing occurred in the nuclear power
plant.”**

The helicopter footage was mentioned by other
participants, like Takuya as one of the more
effective ways to understand the evolving
nuclear disaster:

“The good side of television is still video image,
isn’t it? Real-time... Horrible images are
coming in real-time...”"

As Takuya's statement shows, live, closeup
images of a hydrogen explosion and later of the
helicopter dropping water on the nuclear plant,
helped people visualise the disaster and
understand its scope. The vividness of video
images was often contrasted with a
photograph, when discussing the role of TV in
the immediate phase of the 3.11 disaster.

For example, when I asked Hana if she trusted
TV during the 3.11 disaster, she explained: “It
was quite like a movie, how can I say... flowing,
because the media conveyed what was
happening, and not the instant picture.”'® In
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case of such a complex disaster as 3.11, it is
these “moving” video images and the
immediacy of broadcast that gave participants
the confidence to make sense of information
overload and believe that what they are seeing
is a true representation of the situation
unfolding. Doveling et al. (2011) argue that the
visual proximity of the camera can convey the
emotional tone of a disaster, thereby reducing
the uncertainty and perception of media as
unreliable, or only moderately credible. Live
performance and images on the TV screen are
perceived as more “convincing” than text on
something which has already happened, and
the familiarity with events comes from the
“reality effect” which live television facilitates
(Gripsrud, 1999).

Immediately after the 3.11 earthquake, a live
video stream from the disaster area was
continuously broadcast in a small square at the
top of the screen, while the main TV screen
showed news commentators and presenters
speaking in the studio. The continuous flow of
disaster news enabled participants to visualise
the disaster and evaluate live news as highly
credible. As one participant, Ryota, explains:

“I found it reliable because there was a real-
time video stream as soon as the earthquake
happened. One good thing was that close, real-
time information was continuously
appearing.”’"’

These examples suggest that there was no
suspicion of immediate live TV broadcast of the
disaster, and no particular suspicion of
newspaper and other media platforms at that
time. Participants’ scepticism in news arose
later, in the aftermath of the 3.11 nuclear
disaster, including suspicion of government
statements in TV broadcasts and print
publications. Further, participants’ confidence
in news and the high levels of trust come from
the notion that the moving image and audio-
visual material show actual information
through the simultaneous reception of the same
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news and the sense of witnessing the disaster
as it happened.

Growing scepticism and selective media
use

Following the 3.11 nuclear disaster,
participants report a lack of trust in television
and/or newspaper reports, stemming from the
overall perception that the nuclear disaster was
poorly covered and that unbalanced, partial,
inconsistent reports and media censorship,
were caused by the media’s affiliations with the
government and kisha clubs. Indeed, the
reporting, or lack thereof, of the nuclear
meltdown was the main trigger for a strong
distrust towards mass media including NHK.
Participants mainly refer to the lack of
impartial coverage of the nuclear disaster, the
poorly communicated information on levels of
radiation, the censoring of information on the
nuclear meltdown, and the propaganda that the
situation is under control. For example,
Atsushi, who was following TV news
immediately after the great earthquake and
tsunami, explains that it was hard for him to
understand the news after the nuclear disaster:
“I watched TV, but I didn’t understand
anything. It has been explained, but with a long
explanation, I didn’t understand the meaning at
all...”"

While participants generally agree that
television delivered useful, real-time, factual
information on the earthquake and tsunami,
their suspicions arose after the 3.11 nuclear
disaster. Kenjiro used television as his primary
source of news on the 3.11 disaster, perceiving
NHK as extremely useful for its instant and live
updates in the immediate aftermath of
earthquake and tsunami. However, after the
explosion at the nuclear plant, Kenjiro
complemented television watching with
internet and international media sources,
because he felt that Japanese mass media was
hiding critical information on the radiation
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levels and overall risks of the nuclear disaster:

“In the foreign media there was like a map
showing where radioactive substances would
be dispersed given the wind direction, but I
wonder why Japanese media did not do the
same. I think I lost confidence in Japanese
media after that. Information was given in
foreign media... Japanese media did not release
information... everyone was really worried.”"

Although Kenjiro felt that NHK was neutral in
covering the necessary information on the
earthquake and tsunami, without the
sensationalist dimension found on some
commercial TV stations, he is convinced that
the Japanese mass media, including NHK, did
not utilise the SPEEDI system®’ to release
accurate data on radiation levels, which could
help people evacuate to safe areas. He
concludes that the Japanese mass media failed
to release critical data and fulfil their
responsibility to provide detailed, unbiased and
independent coverage of the disaster. This
made him question its reliability and turn to
alternative sources—international media and
the internet:

“The power of the state suppresses mass media
..., media is being watched carefully. If you
report on something unwanted, you will be
dismissed. There is no independence, which is
dangerous.””

Scepticism towards mediated information and
gradual loss of trust and growing
disappointment in Japanese mass media was
also voiced by other participants, who felt that
accurate and critical information was not
adequately communicated to the public.
Negative responses towards repetitive and
biased coverage of the disaster led to
participants’ perception of mass media as only
moderately reliable. Kensuke, who was
following TV news from the start of the triple
disaster, became sceptical of the mass media,
due to repetitive and biased coverage:
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“I didn’t trust information about the nuclear
power plant. It seemed to be controlled. The
bad thing was...there was a lot of anxiety about
the nuclear plant, and I don’t know which side
of the story I received... (continues in English)
(they exaggerated news on nuclear disaster,
treating nuclear disaster as a political issue... I
feel they didn’t show the truth; the mass media
has a position like left and right wing ... mass
media belongs to the government side, it shows
good news, people doing their job).”*

Consequently, participants’ shifting
perceptions of media credibility led to changing
media use with utilisation of online media
sources to complement mass media use due to
uncertainty and gradual loss of trust in mass
media.

The changing role of social media in the
context of the 3.11 disaster is seen in its
potential to provide new visual representations
of the calamitous national disaster, with user-
generated videos and images that could help
viewers gain alternative knowledge of events as
they unfold. In some cases, growing distrust
towards mass media institutions resulted in
higher social trust and/or increasing utilisation
of different (online) sources which can provide
critical information on radiation or nuclear
disaster not provided by mass media. In such
an environment, where participants feel that
they cannot rely on mass media sources,
especially at the time of the 3.11 nuclear
disaster, social media provided some with an
alternative channel which offered multiple
views and perspectives on matters of life and
death. In this sense, participants like Atsushi,
perceive social media and the internet as a vital
tool for safety and security. He notes that: “At
that time, there was Facebook and it was really
useful.””

This notion of social media as alternative
source of information is especially prominent in
Hideki’s reference to 2channel,”* an online
bulletin-board service, which helped him
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evaluate the accuracy of local information by
comparing other users’ comments and
reactions, as they offer a broad range of
alternatives and views about his local
community in Fukushima:

Many people have comments about the people
of Fukushima prefecture. They had comments
which never appeared in the news, such as that
people in Fukushima are exposed to radiation
every day and that the food there is
contaminated and cannot be eaten...That was
what other people were thinking... I used
2channel to find out what other people think.”

Takuya started utilising Facebook to circulate
information on radiation levels in his hometown
in Saitama, a city located about 18 miles north
of central Tokyo, that he measured himself with
a Geiger counter. He says that Japanese mass
media is biased and strongly linked to political
parties and sponsored by advertising agencies,
which significantly affects its impartiality and
the neutrality of its content. Therefore, Takuya
found it necessary to check information on
different sources and decide which is credible,
as he notes: “There is nothing that can be
done.”” This phrase “shoganai,” was used by
another participant. Daichi, who felt sceptical
about the news in media after the nuclear
explosion:

“TV was the most...I watched TV all the time. I
was a bit suspicious, in particular, I was
thinking whether the (situation in) Fukushima
nuclear power plant was true. I didn’t really
know if what was said on TV was true, I didn’t
know if it was safe, if I needed to evacuate or if
I shouldn’t go outside.””’

For Daichi, the most significant impact of mass
media (particularly TV) was its unbalanced
coverage of the disaster, which he found to be
overwhelming, saying that he could not have a
calm attitude towards media TV broadcast of
the disaster, but like Takuya concluded that
nothing could be done about it:
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“At that time, because I wasn’t calm, I couldn’t
take a calm attitude towards the media. I
watched TV, shocked, and there was nothing
much to look at...There’s nothing that can be
done about the media.”*®

The phrase “shoganai” reflects the view that
Japanese mass media is unlikely to re-think the
focus of reporting and broadcast and provide
fair and balanced coverage, which is free of
government and corporate (TEPCO) influence,
especially in a time of disaster when there is
much negative content. The use of shoganai
indicates that Takuya and Daichi resigned
themselves to the limitations of traditional
mass media, and that making radical changes
in their media consumption patterns is beyond
their control. However, the following section
offers personal accounts of media utilization
and opinions across wide range of age groups,
as an evidence of progressive changes in the
traditionally established patterns of media use
in the aftermath of 3.11.

Building trust through inter-media use

The changing levels of trust in mass media and
general scepticism concerning news in the
wake of the nuclear disaster had significant
implications for the participants’ approach to
media use and reliance on media. Within
Japan’s broader mediascape, a new inter-media
environment emerged in the aftermath of the
3.11 disaster. Inter-mediality is defined as the
interconnectedness of social media and
traditional mass media, in which their role and
influence develop in a complementary manner
(Endo, 2013, p. 5). Inter-media use among
participants in a wide range of age groups,
from their 20s to their 50s, was caused by
participants’ sceptical attitude towards the
credibility of mass media and online media, as
they incorporated both traditional and social
media to evaluate news content and develop
independent judgment. Within this new inter-
media environment, the generational divide is
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gradually decreasing, as younger participants
in their 20s and 30s increasingly migrate to
new digital platforms for news, and older
participants in their 40s and 50s slowly
gravitate to online media as a back-up and
additional source of news.

The first significant change in participants
media use triggered by the 3.11 disaster is the
reliance on cross-media use or combination of
older and newer media for better evaluation of
credibility, accuracy and up-to-date
information. A minority of participants who find
social media to be moderately credible are
those who used social media as their primary
source of news during 3.11, for real-time
updates and facts or for checking on what their
friends were talking about, to verify credibility
of information. For example, besides watching
television at work immediately after the quake,
Toshi (age group 20-29) utilised a variety of
official sources on Twitter. As he did not have a
TV at home, Toshi accessed breaking news and
mass media reports on the earthquake on
Twitter, for its immediate and real-time nature
and ability to provide instant updates and
deliver accurate reports on earthquake
intensity and aftershocks. Reflecting on 3.11,
Toshi explains that he only trusted immediate,
real-time reports on earthquake and tsunami,
which he accessed on Twitter. He noticed
changes in the way he used Twitter to
continuously access updates and news from
trusted news media sources on earthquake
intensity, aftershocks and other critical
information:

“Twitter use, as I thought, has increased, and I
looked at it for a long time...because it is fast
and information immediately comes in...When
the earthquake happened, I immediately looked
at Twitter and saw that the earthquake was at
that seismic intensity and that something
absolutely terrible had happened...””

Toshi relied on cross-media use to access
credible and verified information and facts
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about the earthquake, which could help him
realise the severity of the disaster, indicating
new media trends in Japan, as mass media use
extended to digital platforms. Similarly, Hideki
(male, 20-29), who was in Fukushima at the
time of 3.11, started checking YouTube for real-
time footage posted by other users, useful for
understanding the situation and providing
alternative sources of information on the
complex disaster. Hideki positively
acknowledges the real-time feature of this
social media platform:

“I started using YouTube videos to sort out
what happened at that time. Since many people
took videos with cameras from various places, I
could find out what I did not know, so I started
watching videos on YouTube. I think social
media is really useful...After all, I think it is
useful because we could receive information
from social media when the TV station was
damaged and couldn’t broadcast... "

In this case, user-generated and real-time
videos of the disaster coming from “back-up”
sources (other social media users) helped
Hideki gain alternative information on the
disaster and evaluate accuracy by comparing
different sources. Furthermore, these unofficial
communication channels, regarded as
“backchannels” (Sutton et al., 2008, p. 625)
served as a vital source of information, rather
than merely an alternative source of
information, for participants who could not
access TV news.

However, the need for information was not the
only reason for participants’ reliance on online
sources. I have argued elsewhere that, in the
context of the 3.11 disaster, social media
platforms served as a space where individuals
can experience and express closeness in time of
crisis, creating and maintaining new forms of
affective communities in digital space through
a combination of user consumption and
production of media content (see Petrovic,
2019, p. 92). Another reason for participants’
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reliance on social media, which emerged from
interviews, is the familiarity of sources in
online and offline space. Participants explain
that they put their trust in the comments and
feedback provided by their friends, or same-
community users, as a guide to what is relevant
and credible. People believe that interactivity
around information facilitates their
understanding of the reliability of stories, as
others offer feedback and alternatives
(Newman & Fletcher, 2017). The discussion
and sharing of news among friends or more
generally among other social media users’ help
participants understand the severity of the
situation and realise whether the information is
a fact or a rumour. After watching dramatic
news reports, due to information overload,
participants explained that they found it
necessary to confirm what they had seen on
television with others, and share information
about earthquake intensity, the scope of the
disaster and many other concerns. This could
help them cope with uncertainty and anxiety.
For example, Mayumi (30-39) recalls that she
discussed the news from TV with friends and
family, to understand the complexity of the
disaster:

“Even if it was said to be confusing,
earthquake, tsunami, nuclear power plant... the
opinion of friends and family was very
valuable... well, the next week it was really
quite difficult (to watch), just watching that,
but because there was no other choice I turned
on the TV and watched it.”"'

Most participants who were living in Tokyo at
the time of 3.11 felt that Tokyo was in danger
of being directly affected by radiation.
Furthermore, the safety of food and water
became real issues for Tokyo residents with the
passage of time and concerns about radiation.
All participants note that immediately after
watching the news about the nuclear plant,
they discussed the information they gathered
from the media, either among family, friends
and neighbours or in the digital community of
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users who follow the same news or join the
same online groups, as a guide to establish
reliable information. The main concerns
discussed in online or offline space were
related to the nuclear plant: the seriousness of
the disaster, the location of safe zones,
radiation effects, and the safety of food and
water due to radiation. When I asked Ryota
(male, 50-59) whether he discussed disaster
news with friends and others, he explained:

“We talked about the damage, and whether we
could help in any way, and how the nuclear
disaster would end... and because there was a
story on radiation, where should we go and
which food and vegetables are unsafe...”*

Similarly, Saki (30-39) explains that even
though she did not join any online groups or
post information on social media, she was
actively involved in a discussion with friends
and family about the rumours and
contradictory information on radiation effects
they heard on TV:

“We talked about the accuracy of information
and what to believe. In particular, information
about the radiation is completely different
depending on the medium and each day. I think
about this even today. After all, I think it is
controlled and that someone controls it.
Especially TV...”*

Another participant, Hana (40-49), who was in
Osaka, talked to her friends from Malaysia who
followed the same broadcast, discussing the
difference between international and Japanese
mass media coverage. After that discussion,
Hana found it challenging to decide which
coverage was more reliable:

“At that time, a friend living in Malaysia told
me that the way of reporting is very different in
Japan and overseas. In Japan, it is fragmented
due to such damage, but there is no such thing
abroad, it is quite different...I wonder which
one is better...”*
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These participants’ responses indicate that they
turned to their friends, family or community of
media users to establish what news is reliable
and relevant. This demonstrates how
discussing information with their immediate
community of audience members or social
media users contributed to the formulation of
perceptions and evaluation of media credibility.

In the context of 3.11, participants conclude
that trust comes from comparing multiple
sources in the emerging inter-media
environment and relying on personal judgment
to determine its credibility. This indicates that
the complexity of the 3.11 disaster triggered a
combined media use in the form of inter-media,
integrating both old and new media
technologies to critically analyse and evaluate
news content and develop independent
judgment. These findings suggest an overall
understanding that television is more
professional and competent than online media
in delivering accurate and reliable news, as
participants tend to seek information from
official and checked sources, still having
confidence in the professional integrity of
journalism and live broadcasts above the
random sources and unregulated flow of
information on social media. At the same time,
findings of the study show that in the inter-
media environment that emerged with the 3.11
disaster, the interplay of traditional mass media
and online media spheres facilitates the
evaluation of media credibility and
development of personal opinion.

Present-day notions of trust in media

The 3.11 disaster altered some participants’
views towards media and government
institutions, changing perceptions of media
credibility, which consequently led to changes
in media use, mainly concerning the inclusion
of online media, social media and news
websites within one’s media routine. Sixteen
participants recall using online media, social
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media or news websites, during and shortly
after the 3.11 disaster. Interviews show a
significant increase in participants who use
online media, from 16 to 31, thereby showing
that at the time of interviews, six years after
the 3.11 disaster, online media, social media
and news websites were afforded a similar level
of importance as traditional mass media in
participants’ everyday media use.

Familiarity with the source is an essential
factor in how respondents perceive the
credibility of online media. Post 3.11,
participants still tend to communicate with
friends and people they already know, which
gives them more confidence to regard the
information that comes from familiar sources
as credible. As one of the lessons learned from
the 3.11 disaster, participants explain they
became more cautious when accessing
information posted by unknown sources and
random individuals, as they perceived it as
running a higher risk of being misinformation,
a poor-quality message or fake news. For
example, discussing his post 3.11 media
orientation and news consumption, Takashi
(age group 20-29) explains that if he is not
familiar with the person who posted
information, he cannot find it credible, because
there is a risk of misinformation or rumours.
He goes on to explain that:

“Since there are times when I don’t know the
source on social media, it might be a
rumour On mass media, I try only to listen to
facts.”>

Similarly, Hiroshi (30-39) who often uses
Twitter, tend to communicate with people he
already knows, which gives him more
confidence to regard the information that
comes from familiar sources, or in the case of
his explanation below, Twitter influencers, as
credible to some extent:

There are many people on Twitter. There are
some you can trust, and others that you
definitely cannot. Some of them are acting as
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influencers, and what they say and the things
they introduce, they've checked them out to a
certain extent, so they have a track record.
Rather than saying whether I can trust Twitter
or not, there are people whom I can trust, so
Twitter is suitable for making direct contact
with them.”

Therefore, Hiroshi and Takashi’s responses
indicate that reliability depends not on the
medium itself, but on the source. For example,
familiarity with the source leads to credibility,
in the case of family and friends. Sources of
information that have a “track record” (jisseki)
or that are “factual” (jijitsu) are also considered
trustworthy.

Social media is still perceived as less credible
than mass media, without significant changes
in participants’ levels of trust since the 3.11
disaster. Low trust in social media still comes
from a perception of biased, incomplete,
misleading or inaccurate information, caused
by its unregulated flow of information,
immediacy and unchecked sources. Although
many believe that social media can to some
extent overcome or complement mass media
shortcomings, social media is still seen as less
credible than television and newspapers. The
minority of participants (three) who still turn to
TV as their only source of news, refer to the
habitual use and familiarity of an established
pattern of television watching.

As mentioned earlier in the article, Kenjiro
(50-59) believes there is a strong link between
Japanese mass media and the government and
maintains that greater independence in
reporting is essential. Due to the poor
television coverage of the 3.11 nuclear disaster,
he said he lost trust in Japanese mass media,
including NHK and commercial broadcasters.
However, years after the disaster, because of
his long-established habit of watching
television, Kenjiro still perceives it is the most
reliable medium for news. He especially credits
NHK for its factual reports, but also mentions
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that there are times when some issues and
events are not reported:

“TV watching has become a habit because the
latest news is delivered at a fixed time. I don’t
think that is all, but I trust NHK to some extent.
However, I think there are times when some
things are not reported.””’

One of the rare younger participants who
choose mass media forms over social media,
like Michiko (female, 20-29) and Miyuki
(female, 20-29) both make a note that their
perception of traditional mass media (television
and newspaper) as credible, comes from
habitual use:

Miyuki: “I’ve watched it (TV) ever since I was
little, so there is no need to doubt it.”*®

Michiko: “I think newspaper is the most
reliable media. When I was a child, I think my
parents have taught me to read newspapers,
and reading newspaper became ordinary...””

These comments indicate that changing media
habits in terms of incorporating social media in
their accustomed media environment becomes
difficult for three participants whose media
habits still tied to traditional media and news
that comes on TV at a scheduled time, or gets
delivered directly to their home.

Most participants seem to agree that the major
media outlets, such as NHK television news and
national dailies such as the Asahi and Yomiuri,
separate fact from fiction, but there are mixed
opinions about whether such outlets are critical
and transparent enough due to their tight link
with political parties. When discussing their
preference for online and international media
sources, Toshi (male, 20-29), Kaori (female,
50-59) and Haruna (50-59) refer to a lack of
critical coverage and transparency, as the
primary reason for not trusting these sources.
One of their comments was:

Toshi: “It is difficult...I don’t trust it at all. I
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think that Japanese media has not done much
of the critical articles in journalism, and I know
the world’s press ranking, I know it is low in
Japan...”*

After the nuclear disaster, Atsushi (male,
40-49) started doubting news from mass media,
realising it is biased and controlled, without
providing alternative views and reliable
information. For Atsushi, media bias that
emerged post 3.11 nuclear disaster is the main
reason for his distrust in mass media or as he
explicitly says a few times in the interview: “I
hardly ever watch TV or read newspapers
because it is full of lies!”*'

When it comes to media bias, the problem of
political and institutional bias comes into
consideration when discussing the credibility of
Japanese mass media. Another participant,
Wataru (male, 40-49), explains that his main
decision to cancel his subscription to the Asahi
and Yomiuri Shimbun comes from the view that
major Japanese newspapers are tightly linked
with political parties, and that this has
significantly affected the coverage of 3.11
nuclear disaster.

Although there is a consensus that mass media
forms provide verified and general information,
online media sources are also thought to offer
different perspectives on events, thereby
suggesting that trust comes from a combination
of multiple sources. One participant, Mei
(female, 20-29), talks about how she views the
information provided by mass media and online
media as being different. She explains that
mass media delivers official information at the
macro level, while online media, especially
social media, offers individual perspectives and
opinions, which she sees as micro-level
information. Mei stresses the importance of
comparing both sources to see different
viewpoints. Although she thinks Japanese mass
media is not biased, she does say that it is
essential to decide for yourself which source
you will trust. In a similar way, Sana (female,
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20-29) drew this comparison to highlight the
importance of personal judgement in evaluating
news content and the credibility of sources:

After all, I think that mass media have high
reliability because many people put effort into
it and information is organised to some extent.
On the other hand, because there are all kinds
of people put together, information on social
media is fast, but I think that it is necessary to
judge whether it is reliable information by
yourself.*

In this way, participants’ comments suggest
gradual changes in their media usage patterns,
but more importantly, development in
communication and civil society in Japan,
where the user feels increasingly empowered
to question, challenge and confirm the
credibility from multiple media forms and
sources. This opposes to the previously
discussed notion of “shoganai,” as participants
refuse to accept traditional modes of
communication as their sole source of news and
favour sifting through and evaluating
information from diverse platforms and relying
on critical thinking and personal judgement.

Six years on from the 3.11 disaster,*’ fewer
than ten percent of those interviewed rely on
online and/or social media as a news source
and trust them to deliver reliable and quality
news. This group of participants in their 30s or
40s use curated (matome) websites as their
primary source of news because they provide
both sides of any issue, and rarely follow news
on traditional mass media, due to the view that
the information is biased and only partially
reliable. Participants generally agree that the
reliability depends on the source, especially
when it comes to online media, and they make
a clear distinction between random individual
posts on social media platforms and news
circulated on curated websites like Yahoo News
and NewsPicks. Curated news websites
aggregate top news stories from major media
outlets, providing in-depth information and
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allowing users to leave comments on news
articles.

Interviews show that more trust is placed in
news portals and curated (matome) websites
than on social media, as all 13 participants who
use them express high or partial trust and
confidence, due to an overall feeling that the
adopted news content from major news outlets
is more credible than the individually posted
information. Figures also show that low
credibility is registered only among
participants who use social media, with 18 of
them who perceive social media as not credible
at all and 6 participants who partially trust it.
Within the broad category of online media,
curated (matome) websites are perceived as
more trustworthy than social media platforms,
because they enable users to express their
opinions, provide additional information, and
think about each issue through comments
provided by other users, which significantly
contributes to the information validation
process. Eiji (male, 30-39) uses both social
media (Facebook) and news websites, but for
credible news, he entirely relies on curated
(matome) websites, particularly NewsPicks.*
The main reason behind his preference for
NewsPicks is the ability it affords him to see
news of his interest in one place, but more
importantly to read other users’ comments on
articles, which facilitate Eiji’s judgment of
whether the news is credible.

Similarly, Naoko (female, 30-39) first referred
to NewsPicks when explaining which media
form she enjoys the most: “There is NewsPicks,
where there is various news and where various
people and experts comment on news... I think
that is very interesting, so I read the news.”*

She continues to explain that she regularly uses
NewsPicks, because she can see the comments
of other people who frequently access news of
similar interest, which helps her realise there
are different perspectives on the story:

“Since it sometimes happens that I don’t know
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which information and news alone is right on
NewsPicks, it is fun to be able to see news and
how various people are watching it.”*°

In other words, Naoko checks NewsPicks not
only for its news content, but to read other
users’ comments and feedback on the news and
compare information to decide what is reliable.
The awareness of other users who share the
same present and experience of the 3.11
disaster gives the user more confidence that
rumours and fake news will be quickly
corrected, and in the veracity of stories
checked through other users’ feedback and
comments. More importantly, the interactive
nature of online news portals enables
participants to gain more comprehensive
experience and general perception of news,
drawing on other users’ insights and different
viewpoints to form their own opinion and
evaluate media credibility. This suggests that
aligning with a community of users who
comment on curated news significantly
contributes to their higher evaluation of its
credibility. Furthermore, the increasing use of
and reliance on digital news websites,
complementing or coexisting with traditional
mass media in inter-media environment which
emerged with the 3.11 disaster, highlights that
the internet in post-3.11 Japan, in addition to
traditional mass media, plays a significant role
in shaping public opinion.

Among thirteen participants who partially trust
online media, ten of them belong to the 40-49
and 50-59 age groups and believe they can
trust curated (matome) websites and get quick
updates on information in their areas of
interest. This group of participants still uses
traditional mass media such as television or
printed newspapers as a part of their media
routine, complementing it with online news
sources. When I asked Ryota (male, 50-59) to
talk about his media use today and main source
of information, he explained: “I use internet as
much as TV. After watching it (news) on TV, I
often check it again on the internet.”*’ He
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concludes that the careful selection of news is
critical, which clearly explains why he uses
both the Internet and television in his regular
media routine. Participants’ combined media
use is driven by the notion that they cannot rely
on any medium entirely, but through
comparing traditional and new digital sources,
they can receive different perspectives and
evaluate medium credibility.

Comparatively, participants’ low trust in online
media mainly comes from the participants’
general view that information on social media
comes from different individual sources, often
agenda driven, biased with personal feelings
and sometimes too opinionated to be perceived
as credible. Figures also show that the age of
participants with low levels of trust in social
media ranges from the 20s to the 50s. Thus,
findings suggest there is a general awareness
among participants that social media is not a
credible news source.

Conclusion

Based on in-depth interviews, this article aimed
to examine how Japanese media users perceive
media credibility within the new inter-media
environment that emerged in the aftermath of
the 3.11 disaster. As my study demonstrates,
where online and traditional modes of
communication converge and intersect,
individual notions of trust guide their
engagement with different media platforms and
information sources. This was highlighted as
individuals began to question the credibility of
television news coverage of the disaster amidst
claims of bias and lack of critical reporting.
While 26 participants mainly used television
immediately after the earthquake and tsunami,
sixteen people turned to online media in the
wake of disaster, utilising different social media
platforms or/and curated matome websites in
combination with TV to search for
supplementary information, and found the new
media space also offered alternative sources of
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knowledge on the 3.11 nuclear disaster. Trust
in online media comes from the new visuality
facilitated by user-generated images and real-
time videos of the disaster, which helped
participants gain alternative knowledge on the
disaster, and a means of comparing different
media sources. Whereas trust in the television
image comes from habitual engagement with
the NHK live news in a time of emergency, with
26 participants describing television as highly
or partially credible, confidence in online media
stems from familiarity with its sources. That is,
participants explain they put their trust in the
comments and feedback provided by their
family, friends, or same-community users, as a
guide to what is relevant and credible.
However, the number of participants who trust
online media is comparably low, with only three
participants who explain they find social media
or news websites to be credible source of news.

The 3.11 disaster exposed many issues
concerning Japanese mass media: bias, lack of
investigative reporting (Gill et al., 2013;
Kingston, 2012; McNeill, 2014), the cartelised
media system (Freeman, 2000) and others.
Participants’ responses show that the 3.11
disaster did not trigger radical changes in their
media use, as the increasing use of online
sources, have not replaced the traditional mass
media. Even though recent statistics show low
levels of trust in media institutions in Japan
(Edelman Trust Barometer Report 2018),
participants trust television more than online
media due to belief in the authenticity of
traditional news formats. High levels of trust
and reliance on television come from the
familiarity and habit of television watching, and
the sense of liveness and immediacy provided
by NHK. This is further buoyed by confidence
in professionally produced and regulated news,
fact-checking and sourcing, as opposed to the
unregulated flow of information on social
media. However, in a time of national
emergency and mediatised disaster when bias
and lack of critical reporting are highlighted,
participants turn to online media in search of
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diverse perspectives and alternative views. In
these more volatile times, but also as time
calms a bit post-3.11 disaster, these new media
patterns remain intact as participants actively
turn to a combination of older and newer media
platforms and demonstrate personalised media
use. In this study, as one of the main effects of
the “triple” disaster on overall perceptions of
media credibility, we see Japanese media users
who are no longer confined to traditional media
systems, but are predominantly active, media-
literate, inquisitive, and critical media
consumers, who are motivated to use new
digital media, search for news and navigate
their way through complex media environment.
They rely on personal judgment in alignment
with a familiar community of audience and
users to evaluate media credibility. This has
implications for our understanding of “trust” in
news sources in the inter-media environment. I
argue that trust comes from combined media
use, in other words, the interplay of traditional
and new modes of communication which
facilitate an individual’s evaluation of media
credibility and guide his/her media
engagement.

The participants’ combined media use is almost
evenly spread across four different age groups,
suggesting that people of varying ages (20-59)
are slowly embracing and adjusting to the new
inter-media environment. Japanese media
society is moving towards more community-
oriented online communication, where the
digital divide between older and younger
generations slowly decreases. Since 3.11,
younger generations—those in their 20s and
30s—have migrated to digital platforms and
increasingly come to use online sources, while
older generations—aged 40-49 and
50-59—recognised the significance and
affordances of different online media, mainly
matome websites and social media platforms,
which they slowly incorporated into their media
routine as one of the news sources. The
increasing use of and confidence in matome
websites, such as NewsPicks and YahooNews,
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show that the internet in Japan, in addition to
traditional mass media, plays a significant role
in shaping public opinion. The examples of the
changing dominance of traditional mass media
and new media competition, presented in this
paper, is an evidence of a general change in
Japan, where after 3.11 people of different age
groups utilise new platforms to evaluate
traditional media sources, as a guidance for
challenging media credibility. With the rise of
online media and the individual’s routine
exposure to an abundance of opinions and
information, the inter-media environment is
becoming more complex and less controllable,
in terms of its reliability and transparency of
sources. Participants’ experiences with using
media in a disaster context demonstrate a great
need for balanced reporting on a disaster,
which in their opinion should be informational,
affective, and more critical, to increase levels
of trust in mass media. Considering that the
mass media cross-ownership and lack of
diversity in reporting made a significant impact
on national media framing of 3.11 disaster and
public perceptions of media credibility, it would
be worth further unpacking individual
perceptions of the credibility of different
Japanese broadcasters, public and commercial,
and newspapers (local, regional, national). This
could be one avenue for further research.

Moving forward, having in mind the impact of
perceptions of media credibility on individuals’
media habits, our aim should be to examine
how, alongside rapid changes in new media
technologies and developments in the interplay
of old and new media forms, both online and
traditional mass media will evolve and reshape
news habits and attitudes and contribute to
disaster communication.

Reference list

Aldrich, D. (2012). Building resilience: social

https://doi.org/10.1017/51557466020037894 Published online by Cambridge University Press

20

181103

capital in post-disaster recovery. Chicago:
University of Chicago Press.

Doveling, K., von Scheve, C., & Konijn, E. A.
(2011). The Routledge handbook of emotions
and mass media. London; New York: Routledge.

Edelman (2018) 2018 Edelman Trust
Barometer Global Report

Endo, K. (2013). Social Journalism in the Inter-
media Society: Results from the Social Survey
on the Great East Japan Earthquake and the
Fukushima Nuclear Power Plant Disaster.
Journal of Contemporary Eastern Asia, 12(2),
5-17.

Freeman, L. (2000). Closing the Shop:
Information Cartels and Japan’s Mass Media
Princeton, N.J.: Princeton University Press.

Friedman, S. M. (2011). Three Mile Island,
Chernobyl, and Fukushima: An analysis of
traditional and new media coverage of nuclear
accidents and radiation. Bulletin of the Atomic
Scientists, 67(5), 55-65.

Funabashi, Y., & Kitazawa, K. (2012).
Fukushima in review: A complex disaster, a
disastrous response. Bulletin of the Atomic
Scientists, 68(2), 9-21.

Galbraith, P. W., & Karlin, J. G. (2016). Media
convergence in Japan. Kinema Club.

Gaziano, C., & McGrath, K. (1986). Measuring
the Concept of Credibility. Journalism
Quarterly, 63(3), 451-462.

Gill, T., Slater, D. H., & Steger, B. (2013). Japan
Copes with Calamity: Ethnographies of the
Earthquake, Tsunami and Nuclear Disasters of
March 2011. Peter Lang.

Gripsrud, J. (1999). Television and common
knowledge. New York: Routledge.

Hobson, C. (2015). Rebuilding Trust after
Fukushima. Fukushima Global Communication


https://www.edelman.com/research/2018-edelman-trust-barometer
https://www.edelman.com/research/2018-edelman-trust-barometer
https://doi.org/10.1177/0096340211421587
https://doi.org/10.1177/0096340211421587
https://doi.org/10.1177/0096340211421587
https://doi.org/10.1177/0096340211421587
https://doi.org/10.1177/0096340212440359
https://doi.org/10.1177/0096340212440359
https://doi.org/10.1177/107769908606300301
https://doi.org/10.1177/107769908606300301
https://search-ebscohost-com.ezp.lib.unimelb.edu.au/%20login.aspx?direct=true&db=cat00006a&AN=melb.b5404214&site=eds-live&scope=site
https://search-ebscohost-com.ezp.lib.unimelb.edu.au/%20login.aspx?direct=true&db=cat00006a&AN=melb.b5404214&site=eds-live&scope=site
https://search-ebscohost-com.ezp.lib.unimelb.edu.au/%20login.aspx?direct=true&db=cat00006a&AN=melb.b5404214&site=eds-live&scope=site
https://search-ebscohost-com.ezp.lib.unimelb.edu.au/%20login.aspx?direct=true&db=cat00006a&AN=melb.b5404214&site=eds-live&scope=site
https://doi.org/10.1017/S1557466020037894

Programme Working Paper Series 4 (March):
1-7. United Nations University Institute for the
Advanced Study of Sustainability.

Ito, M. (2012). Terebi ha Genpatsujiko wo Dou
Tsutaetanoka [How Television Covered the
Fukushima Nuclear Power Plant Crisis]. Tokyo:
Heibonsha.

Jung, J.Y. (2012). Social media use and goals
after the Great East Japan Earthquake. First
Monday, 17(8).

Kaigo, M. 2017. Social Media and Civil Society
in Japan. Singapore: Palgrave Macmillan.

Kingston, J. (2012). Natural disaster and
nuclear crisis in Japan: response and recovery
after Japan’s 3/11. London; New York:
Routledge.

Kuga, K. (2016). Japan’s press clubs: an
impregnable fortress of information. Media
Asia, 43(1), 14-17.

Kvale, S., & Brinkmann, S. (2009). InterViews:
Learning the Craft of Qualitative Research
Interviewing (2nd ed.). Los Angeles: Sage
Publications.

Lachlan, K., Spence, P. R., Edwards, A., Reno,
K., & Edwards, C. (2014a). If you are quick
enough, [ will think about it: Information speed
and trust in public health organizations.
Computers in Human Behavior, 33, 377-380.

Lachlan, K., Spence, P. R., & Lin, X. (2014Db).
Expressions of risk awareness and concern
through Twitter: On the utility of using the
medium as an indication of audience needs.
Computers in Human Behavior, 35, 554-559.

Lin, X., Spence, P. R., & Lachlan, K. (2016).
Social media and credibility indicators: The
effect of influence cues. Computers in Human
Behavior, 63, 264-271.

McLuhan, M. (1964). Understanding media: the
extensions of man. New York: McGraw-Hill.

https://doi.org/10.1017/51557466020037894 Published online by Cambridge University Press

21

181103

McNeill, D. (2013). Truth to Power: Japanese
Media, International Media and 3.11
Reportage. Asia-Pacific Journal - Japan Focus,
11(10).

McNeill, D. (2014). Japan’s contemporary
media. In J. Kingston (Ed.), Critical issues in
contemporary Japan (pp. 80-92). London; New
York: Routledge, Taylor & Francis Group.

Mehta, A., Bruns, A., & Newton, J. (2017).
Trust, but verify: social media models for
disaster management. Disasters, 41(3),
549-565.

Moser, A., & Korstjens, I. (2018). Series:
Practical Guidance to Qualitative Research.
Part 3: Sampling, Data Collection and Analysis.
European Journal of General Practice, 24(1),
9-18.

Newman, N., & Fletcher, R. (2017). Bias,
Bullshit and Lies: Audience Perspectives on
Low Trust in the Media. SSRN Electronic
Journal.

Newman, N., Fletcher, R., Levy, D. A. L., &
Nielsen, R. K. (2016). Reuters Institute Digital
News Report. Reuters Institute for the Study of
Journalism, University of Oxford.

Newman, N., Fletcher, R., Kalogeropoulos, A.,
Levy, D. A. L., & Nielsen, R. K. (2017). Reuters
Institute Digital News Report. Reuters Institute
for the Study of Journalism, University of
Oxford.

Oishi, N. & Hamada, I. (2019). Silent Exits:
Risk and Post-3.11 Skilled Migration from
Japan to Australia. Social Science Japan
Journal, 22(1): 109-125.

Okumura, N., Hayashi, K., Igarashi, K., &
Tanaka, A. (2019). Japan’s media fails its
watchdog role: Lessons learned and unlearned
from the 2011 earthquake and the Fukushima
disaster. Journalism.


https://doi.org/10.5210/fm.v17i8.4071
https://doi.org/10.5210/fm.v17i8.4071
https://doi.org/10.1080/01296612.2016.1182694
https://doi.org/10.1080/01296612.2016.1182694
https://doi.org/10.1016/j.chb.2013.08.014
https://doi.org/10.1016/j.chb.2013.08.014
https://doi.org/10.1016/j.chb.2013.08.014
https://doi.org/10.1016/j.chb.2014.02.029
https://doi.org/10.1016/j.chb.2014.02.029
https://doi.org/10.1016/j.chb.2014.02.029
https://doi.org/10.1016/j.chb.2016.05.002
https://doi.org/10.1016/j.chb.2016.05.002
https://doi.org/10.1111/disa.12218
https://doi.org/10.1111/disa.12218
https://doi.org/10.1080/13814788.2017.1375091
https://doi.org/10.1080/13814788.2017.1375091
https://doi.org/10.1080/13814788.2017.1375091
http://dx.doi.org/10.2139/ssrn.3173579
http://dx.doi.org/10.2139/ssrn.3173579
http://dx.doi.org/10.2139/ssrn.3173579
https://reutersinstitute.politics.ox.ac.uk/sites/default/files/research/files/Digital%2520News%2520Report%25202016.pdf
https://reutersinstitute.politics.ox.ac.uk/sites/default/files/research/files/Digital%2520News%2520Report%25202016.pdf
https://reutersinstitute.politics.ox.ac.uk/sites/default/files/Digital%20News%20Report%202017%20web_0.pdf
https://reutersinstitute.politics.ox.ac.uk/sites/default/files/Digital%20News%20Report%202017%20web_0.pdf
https://doi.org/10.1093/ssjj/jyy025
https://doi.org/10.1093/ssjj/jyy025
https://doi.org/10.1093/ssjj/jyy025
https://doi.org/10.1177/1464884919891270
https://doi.org/10.1177/1464884919891270
https://doi.org/10.1177/1464884919891270
https://doi.org/10.1177/1464884919891270
https://doi.org/10.1017/S1557466020037894

Pacchioli, D. (2013). Communicating Disaster.
Oceanus, 50(1), 24-26.

Petrovic, S. (2019). A Sense of Communal
Belonging in Digital Space: The Case of the
3.11 Disaster. New Voices in Japanese Studies,
11, 74-98.

Reporters Without Borders. (2018). World
Press Index report 2011-2018. Retrieved
September 27, 2018.

Segawa, M. (2011). Fukushima residents seek
answers amid mixed signals from media, Tepco
and government. Report from the radiation
exclusion zone. Asia-Pacific Journal-Japan
Focus, 9(16).

Slater, D. H., Nishimura, K., & Kindstrand, L.
(2012). Social media in disaster Japan. In ]J.
Kingston (Ed.), Natural Disaster and Nuclear
Crisis in Japan. (pp. 94-108). Routledge, New
York.

Snow, N. (2017). Japan’s Global Information
War: Propaganda, Free Speech and Opinion
Control Since 3/11. In ]J. Kingston (Ed.), Press
Freedom in Contemporary Japan. (pp.
274-284). Routledge, New York.

Sutton, J. N., Palen, L., & Shklovski, I. (2008,
May). Backchannels on the front lines:
emergency uses of social media in the 2007
Southern California wildfires. Paper presented
at the Fifth International, ISCRAM Conference,
Boulder, CO.

181103

Takayasu, M., Sato, K., Sano, Y., Yamada, K.,
Miura, W., & Takayasu, H. (2015). Rumor
diffusion and convergence during the 3.11
earthquake: A Twitter case study. PLoS one,
10(4).

Tanaka, T. (2013). NHK’s Disaster Coverage
and Public Value from Below: Analyzing the TV
Coverage of the Great East Japan Disaster. Keio
Communication Review, 35, 91-104

Umejima, A., Miyabe, M., Aramaki, E., &
Nadamoto, A. (2011). Tendency of Rumor and
Correction Re-tweet on the Twitter during
Disasters. IPS] SIG Notes, 4, 1-6.

Westerman, D., Spence, P. R., & Van Der
Heide, B. (2014). Social Media as Information
Source: Recency of Updates and Credibility of
Information. Journal of Computer-Mediated
Communication, 19(2), 171-183.

World Press Freedom Index 2010-2018,
Reporters Without Borders.

Yamakoshi, S. (2015). Re-examining the
Journalistic Function of Public Service
Broadcasting in Japan: A Discourse Analysis of
Television News Coverage on the Fukushima
Nuclear Crisis. Keio Communication Review,
37, 5-14.

Yoshimi, S. (2003). Television and Nationalism:
Historical Change in the National Domestic TV
Formation of Postwar Japan. European Journal
of Cultural Studies, 6(4), 459-487.

Dr Sonja Petrovic is teaching subjects across School of Culture and Communication and
Asia Institute at The University of Melbourne. In her recent project (Belonging and Trust in
the Inter-Media Society: The Case of the 3.11 Disaster, 2019, The University of Melbourne),
she examines shifting media patterns in contemporary Japanese society and the emergence of
affective digital media cultures that are formed in the wake of the national 3.11 disaster. Her
research interests lie in the field of media and cultural studies, and include crisis
communication and reporting, media credibility, fake news, as well as the effects of new
media technologies on the global media space, on digital intimacies and community building.

https://doi.org/10.1017/51557466020037894 Published online by Cambridge University Press

22


https://doi%2010.21159
https://doi%2010.21159
https://doi%2010.21159
https://rsf.org/en/ranking
https://rsf.org/en/ranking
https://doi.org/10.1371/journal.pone.0121443
https://doi.org/10.1371/journal.pone.0121443
https://doi.org/10.1371/journal.pone.0121443
https://doi.org/10.1111/jcc4.12041
https://doi.org/10.1111/jcc4.12041
https://doi.org/10.1111/jcc4.12041
https://rsf.org/en/ranking_list/archive
https://doi.org/10.1177/13675494030064002
https://doi.org/10.1177/13675494030064002
https://doi.org/10.1177/13675494030064002
https://doi.org/10.1017/S1557466020037894

181103

Notes

" In a survey conducted by Nomura Research Institute in 2011, the majority of respondents
(80.5 percent) found NHK television to be the most reliable source of information after the
earthquake (Jung, 2012).

* TEPCO (Tokyo Electric Power Company Holdings, Inc.): Japanese electric utility holding
company that operates the Fukushima Daiichi Nuclear Power Plant. TEPCO bears the primary
responsibility for the incompetent handling of the nuclear disaster in Fukushima Daiichi
Nuclear Plant, which happened on 11 March 2011, due to its failure to meet basic safety
requirements in risk assessment.

* Also known as “information cartels” (Freeman, 2000), because of the cartelisation process
that results from the institutionalisation of the close relationship between official news
sources and reporters, kisha clubs are the primary mechanism for news gathering in Japan.
They are described as an institution that contributes to a deficit of critical reporting (Kuga,
2016) by controlling and regulating the information flow.

* The study conceptualises the 3.11 disaster as three interrelated events: earthquake, tsunami
and nuclear meltdown. It differentiates between three main phases of the 3.11 disaster for
the purposes of analysis: the immediate aftermath of the earthquake and tsunami (11 March
2011), the immediate aftermath of nuclear explosion (12 and 14 March 2011) and the timing
of the interviews in the period August-December 2017, which I refer to below as “present
day,” or six years after the immediate aftermath.

® The fieldwork extended from August to December 2017

® Statistics Bureau of Japan, Statistical Handbook of Japan, 2019. Accessed on 25th March
2020.

7 All names of participants cited in this paper are pseudonyms.
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** A computer system utilised during a nuclear disaster to predict dispersions of radioactive

substances and help people evacuate to safe areas. The government and mass media in Japan

did not make use of SPEEDI, which consequently led to an absence of accurate information

available to the public and people evacuating to places with high levels of radiation.
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ILDBLEN, Ul 2EFLDHILVITE. BB I TNDBE BB DNLED...

PY =2 W AT A TR —ABRE L DD LN L EnRHEDT, IDESHLE>TWE
TETET . VAATATODRE I YAATATEYAAT 4 7 TCEELE»Z VLI ICL
TWEd,

P Twitterd ATV A ALV ENROL T, FCREHTE AN LA, ERZIL e L0 LD Y
HzdeBELI. Fizid. AHicinfluencere L THEEIL T T, oD 2 &, #ANT 215k
EHDIMEES>TRENED. > TV IXIERBONEL L5 s, TwitterMEHHT &
2HEIMEN DI F DG, TwitterO a2 THEHMTE2ALVLEDT, 2502 ANEFT AL 7 b
2D % H B x Twitterps i@ L Twv 3,

TRE o I —F/HL O =2 — 252> TNh2DT, BB A->TEThR. ThnT
NRTEERBOEIHATE, ®oEH2EENHKEERHEL T, TeHilEshanwltedHsal
BYwxd[

BRhobo IR T2Ns, DEVEEIZLidR L,

PG FEHETEDEVIATATLEEEZL T T FHO 2, ZHWB & EHA %
SV TWIRACHBL C&L. FEZHOONHULOETIE & o Iz,

YHILWECTT, BROEVEALAV.ZDOY v —F VR LENAT 4 7T TCHED AF 1 7 >
Thz ) 2oMAMLELFEEb A LR TOLZVLERSTT, ZOMHAORES > ¥ 7 5T
HBL B WTTh, HloTwEd, HEATROVWATT &.

YL HBHEEAERECTT. D2 EMA,

Po2AT 4 T7URoE 0 OBALNOTERLh> T HRAEIESN, HoRERIEISAT,
RESNTOIOTHEBEEAELS BHEAFOLEEHE S TOET. —H. Y=Y vV AT AT
XD WAALANDPEDEZOTIHRETIKCEVATTIE., boA LEHTE 21HR
EIMoTLIDBHDTHBL zuEWTRrWELIAICE> T ET

* The interviews with participants were conducted in the period August-December 2017

* NewsPicks was launched in Japan in 2013 as a social media outlet, created with a
subscription-based model, featuring reporting from its own and Japanese media outlets, as
well as international publications. As a curated news platform, NewsPicks allows users to
gather news related to the topics of their interest and share articles along with their opinions,
which are followed by discussion threads. One of the unique features of NewsPicks is that the
user cannot interact with other users or reply to their comments but can only comment on a
news article. In this way, each article has a stream of thoughts and immediate reactions of
everyone who is reading the news story, which provides a variety of different opinions

© NewsPicks> T I DMH > T 2B BALBAL =2 —RA =2 —ALKL THA L
NGB A bEDTBZHNEDL . ZTNETIAHAVEER>T, BATE T,

 NewsPicksid B =2 — AL U TCEABIEL Whbhrss0nltbbokNT5DTINE
WARABNEBHREI VIR TE2 A0 EDE =2 —RAE—HIRNZ2DOHNH AN 12T
7 &,

YFLE. A Y% 2y MAILSCAWTThh, 7LETREB. A >S4y FTHI—HFHNSBZ
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