Business History
Review

A U T U M N

https://doi.org/10.10ZIEgE 680500073888 Published online by Cambridge University Press

Published by Harvard Business School


https://doi.org/10.1017/S0007680500073888

Cover: Heinz logo, ¢. 1900, reproduced courtesy of Heinz
Family Office, the H.J. Heinz World Headquarters
Corporate Affairs Department; Singer Manufacturing
Company logo, ¢. 1876, reproduced with permission
from the Centre of Ephemera Studies, University of
Reading, the Maurice Rickards Collection; J. Walter
Thompson logo reproduced courtesy of the John W.

Hartman Center for Sales, Advertising & Marketing
History, Duke University.

© 1999 by The President and Fellows of Harvard College.
All rights reserved.

ISSN 0007-6805

Periodical postage paid at Boston, Mass., and additional offices.

https://doi.org/10.1017/5S0007680500073888 Published online by Cambridge University Press


https://doi.org/10.1017/S0007680500073888

Business History
Review

Published Quarterly by Harvard Business School
Volume 73 Number 3 Autumn 1999

EDITOR - Thomas K. McCraw, Harvard University
ASSOCIATE EDITOR - Walter A. Friedman, Harvard University
PRODUCTION EDITOR - Kelcey B. Wilson

EDITORIAL ADVISORY BOARD
Franco Amatori, Universita Bocconi
Mansel Blackford, Ohio State University
Alfred D. Chandler, Jr., Harvard University
Patricia Denault, Harvard University
Tony Freyer, University of Alabama
Patrick Fridenson, Ecole des Hautes Etudes
Mark Fruin, San Jose State University
Richard R. John, University of Lllinois, Chicago
Nancy F. Koehn, Harvard University
John J. McCusker, Trinity University
John P. McKay, University of Illinois, Urbana-Champaign
David A. Moss, Harvard University
H. V. Nelles, York University
Daniel Nelson, University of Akron
Richard S. Rosenbloom, Harvard University
Philip Scranton, Rutgers University, Camden
Michael S. Smith, University of South Carolina
Susan Strasser, University of Delaware
Richard S. Tedlow, Harvard University
Richard H. K. Vietor, Harvard University
Mira Wilkins, Florida International University
Takeshi Yuzawa, Gakushuin University

BOOK REVIEW BOARD
Jeremy Baskes, Ohio Wesleyan University
Andrea Colli, Universita Bocconi
Andrea McElderry, University of Louisville
Rowena Olegario, University of Michigan
Wyatt Wells, Auburn University Montgomery
Robert E. Wright, University of Virginia

https://doi.org/10.1017/5S0007680500073888 Published online by Cambridge University Press


https://doi.org/10.1017/S0007680500073888

The Business History Review is published in the spring, summer, autumn, and win-
ter by Harvard Business School and is printed at Edwards Brothers, Inc.

-Manuscripts, books for review, commentary, and all editorial correspondence
should be sent to Walter A. Friedman, Associate Editor, at the address below.

-Queries regarding advertising and subscriptions, as well as changes of address,
should be sent to the address given below or by email to bhr@hbs.edu.

-Correspondence re%arding rights and permissions should be sent to Permissions at
the address given below.

Business History Review
Harvard Business School
60 Harvard Way

Boston, MA 02163
Telephone: 617-495-6154
Fax: 617-496-5985

-Email correspondence and inquiries can be sent to bhr@hbs.edu.

-Subscription rates for the volume year 1999:

Individuals $50.00
Institutions $100.00
Students (with photocopy of current student identification) $35.00
All subscriptions outside the U.S., Mexico & Canada $115.00

-Many issues of volumes 60-72 (1986-98) are available from our office for $15.00
per issue. Please contact BHR for details or visit our web site, www.hbs.edwbhr.

-Business History Review articles are listed in Business Methods Index, Book
Review Index, The Journal of Economic Literature, Historical Abstracts, Amer-
ica—History and Life, and ABVYINFORM.

-Notice of failure to receive issues must reach the office no later than six months
after the date of mailing. Postmaster: Send address changes to Business History
Review, Harvard Business School, 60 Harvard Way, Boston, MA 02163.

-The paper used in this journal meets the minimum requirements of the American
National Standard for Permanence of Paper for Printed Library Materials, Z.39.48
and is 50% recycled, 10% post-consumer.

Visit our web site for further details
and current information:

www.hbs.edu/bhr

https://doi.org/10.1017/5S0007680500073888 Published online by Cambridge University Press


https://doi.org/10.1017/S0007680500073888

CONTENTS

ARTICLES

Nancy F. Koehn Henry Heinz and Brand Creation in the Late
Nineteenth Century - 349

Andrew C. Godley Pioneering Foreign Direct Investment in
British Manufacturing - 394

Donald N. Sull The Dynamics of Standing Still: Firestone Tire
& Rubber and the Radial Revolution - 430

]eﬂMerron Putting Foreign Consumers on the Map: J. Walter
Thompson’s Struggle with General Motors’ International
Advertising Account in the 1920s - 465

ANNOUNCEMENTS - 505

BOOK REVIEWS - 517

Gerald J. Baldasty, E.W. Scripj)s and the Business of Newspapers.
Reviewed by Edward E. Adams - 532

David Barnett, London, Hub of the Industrial Revolution: A
Revisionary History 1775-1825. Reviewed by Margot C. Finn -
561

George E. Berkley, The Filenes. Reviewed by Christopher T.
) Martin - 542

Peter Burroughs and A. |. Stockwell, eds., Managing the Business
of Empire: Essays in Honour of David Fieldhouse. Reviewed by
John Darwin - 565

Gail Cooper, Air-conditioning America: Engineers and the
Controlled Environment, 1900-1960. Reviewed by Amy Sue Bix -
537

Laurie Dennett, A Sense of Security: 150 Years of Prudential.
Reviewed by Timothy Alborn - 568

Louis R. Elischer and Edward M. Young, Curtiss-Wright:
Greatness and Decline. Reviewed by Loyd E. Lee - 533

Lars Engwall and Vera Zamagni, eds., Management Education in
Historical Perspective. Reviewed by Carter A. Daniel - 570

https://doi.org/10.1017/5S0007680500073888 Published online by Cambridge University Press


https://doi.org/10.1017/S0007680500073888

Barbara H. Fried, The Progressive Assault on Laissez Faire:
Robert Hale and the First Law and Economics Movement.
Reviewed by James R. Hackney, Jr. - 530

Gérard Gayot, Les Draps de Sedan, 1646-1870. Reviewed by
Benjamin F. Martin - 557

David G. Hogan, Selling ’em by the Sack: White Castle and the
Creation of American Food. Reviewed by Tom Dicke - 540

Jennifer Kermode, Medieval Merchants: York, Beverley and Hull
in the Later Middle Ages. Reviewed by Steven A. Epstein - 555

Eun Mee Kim, Big Business, Strong State: Collusion and Conflict
in South Korean Development, 1960-1990. Reviewed by Dennis
McNamara - 572

Richard S. Mackie, Trading Beyond the Mountains: The British
Fur Trade on the Pacific, 1793-1843. Reviewed by Jean Barman
and Roderick . Barman - 559

Richard Magat, Unlikely Partners: Philanthropic Foundations
and the Labor Movement. Reviewed by Judith Sealander - 553

Allen J. Matusow, Nixon’s Economy: Booms, Busts, Dollars, and
Votes. Reviewed by Dean ]. Kotlowski - 550

Karen S. Miller, The Voice of Business: Hill & Knowlton and
Postwar Public Relations. Reviewed by Elizabeth Fones-Wolf -
544

Joseph A. Pratt and Christopher ]. Castaneda, Builders: Herman
and George Brown. Reviewed by Victoria Buenger - 535

Melvin W. Reder, Economics: The Culture of a Controversial
Science. Reviewed by Philip Mirowski - 574

Karin A. Shapiro, A New South Rebellion: The Battle against
Convict Labor in the Tennessee Coalfields, 1871-1896. Reviewed
by Stephen V. Ash - 522

Sarah Stage and Virginia B. Vincenti, eds., Rethinking Home
Economics: Women and the History of a Profession. Reviewed by
Nancy Page Fernandez - 548

Douglas Steeples and David O. Whitten, Democracy in

Desperation: The Depression of 1893. Reviewed by Peter H.
Argersinger - 524

https://doi.org/10.1017/5S0007680500073888 Published online by Cambridge University Press


https://doi.org/10.1017/S0007680500073888

Judith Stein, Running Steel, Running America: Race, Economic
Policy, and the Decline of Liberalism. Reviewed by Jefterson
Cowie - 546

Geoffrey Timmins, Made in Lancashire: A History of Regional
Industrialisation. Reviewed by Geoffrey Tweedale - 563

Juliet E. K Walker, The History of Black Business in America:
Capitalism, Race, Entrepreneuriship. Reviewed by Robert C.
Kenzer - 517

Mira Wilkins and Harm Schroeter, eds., The Free-Standing
Company in the World Economy: 1830-1996. Reviewed by Louis
T. Wells - 526

Olivier Zunz, Why the American Century? Reviewed by Sven
Beckert - 519

https://doi.org/10.1017/5S0007680500073888 Published online by Cambridge University Press


https://doi.org/10.1017/S0007680500073888

CONTRIBUTORS

Andrew C. Godley lectures at the School of Economics and Busi-
ness, the University of Reading, UK. He is author and editor of sev-
eral articles and books on entrepreneurship, culture, and
organizational change, including the forthcoming volume Enter-
prise and Culture: Jewish Immigrant Entrepreneurship in New
York and London, 1880-1914.

Nancy F. Koehn is an associate professor of business administra-
tion at the Harvard Business School. She is author of The Power of
Commerce: Economy and Governance in the First British Empire
and a contributor to Creating Modern Capitalism: How Entrepre-
neurs, Companies, and Countries Triumphed in Three Industrial
Revolutions. She is currently at work on a major study of entrepre-
neurship and brand creation in moments of great socioeconomic
change.

Jeff Merron is an assistant professor of communications at the
State University of West Georgia and the executive editor of Sports-
Jones.com, the daily online sports magazine. He has contributed to
the Dictionary of American History, Scribner Encyclopedia of
American Lives, and the St. James Encyclopedia of Popular Cul-
ture. The article in this issue is based on his Ph.D. dissertation,
completed at the School of Journalism and Mass Communication at
the University of North Carolina, Chapel Hill.

Donald N. Sull is an assistant professor of strategy and interna-
tional management at the London Business School. He received
his AB, MBA, and DBA from Harvard University. His recent
research examines how corporate inertia hinders companies from
adapting to environmental changes, and his findings have been pub-
lished in Industrial and Corporate Change, European Management
Journal, Academy of Management Best Paper Proceedings, Harvard
Business Review, Financial Times, and a series of case studies.

https://doi.org/10.1017/5S0007680500073888 Published online by Cambridge University Press


https://doi.org/10.1017/S0007680500073888

The Editorial Board Newcomen Society
of the and the of the

Business History Review United States

announce the winners of the

1997 NEWCOMEN-HARVARD AWARDS IN BUSINESS HISTORY

ARTICLE AWARD:
Richard R. John
University of Illinois at Chicago

for

“Elaborations, Revisions, Dissents: Alfred D. Chandler, Jr.’s, The Visible Hand
after Twenty Years”

SPECIAL AWARD (Tie):

J. Ronald Shearer

Texas A & M University
for

“The Reichskuratorium fiir Wirtschaftlichkeit: Fordism and Organized
Capitalism in Germany, 1918-1945"

&

Pamela Pennock
Ohio State University
for

“The National Recovery Administration and the Rubber Tire Industry, 1933-1935”
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The Editorial Board Newcomen Society
of the and the of the
Business History Review United States

announce the winners of the

1998 NEWCOMEN-HARVARD AWARDS IN BUSINESS HISTORY

ARTICLE AWARD:

Louis Galambos . Jeffrey L. Sturchio
Johns Hopkins University Merck & Co., Inc.

for

“Pharmaceutical Firms and the Transition to Biotechnology: A Study in
Strategic Innovation”

SPECIAL AWARD:

Dean ]. Kotlowski
Ohio University
for

“Black Power—Nixon Style: The Nixon Administration and Minority
Business Enterprise”

The Editorial Advisory Board of the Business History Review annually
awards two prizes to the authors of articles appearing in its pages. The
first, consisting of a scroll and cash prize of $1,000, is presented to the
author of the best article published in the volume. The second, called the
“special award,” consists of a cash award of $500 and a scroll, and is pre-
sented to the author of the best article written by a graduate student or
recent Ph.D. who has not yet published a book in the field of business his-
tory. If a tie occurs in either category, or if the article is authored by more
than one person, the cash prize is divided between the winners. The
awards are made possible through the generosity and support of the New-
comen Society of the United States.
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